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Summer. Fitful sunshine. Birds, butterflies. 


Drive to Whapsnade? ... Wondermere? . . . Weston-Super-Market? 
Why, sure. Makes nice change. 


George take Mirabelle, Granny, Mrs. Bagstraw, Dr. Jameson, little Bernie, 
little Hilda, groundsheet, lilo, sandwiches, dogs, parrot, pushchair. 
Why, sure, you take twins... 


Hey, No! Hang it. Take twins? Born twiddlers. 
Tweak hair, ears. Twist ashtray. Drop toffee. 
Wind window-winder. Turn door handles. Madness! 
Mind boggles. Not on. 


Ah, but... your car has safety handles! New fitted. Twiddle proof. 
Wilmot Breeden. So okay, okay. 


For this relief, much. Wilmot thrice blessed Breeden. 

Children’s safety handles (to fit). Children’s safety catches (as fitted). 
Handle won’t unlock door, door won’t open. 

Door won’t open, twins won't bounce. Simple as. 


Virtually every British car roads today some components Wilmot Breeden. 
Mind at ease. Unboggle. 


WILMOT BREEDEN are at Birmingham: also at London, Manchester, Bridgwater, Glasgow. Melbourne, Toronto. 
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Robin Day has designed 


and Hille are producing 

the remarkable and inexpensive 
new ‘Status’ series 

of office desks, tables 


and storage units 


Working tops, frames and cabinets in 
many sizes are capable of countless 
arrangements to fit space and function. 
All are as well made as their fine 
appearance suggests. 

Walnut, mahogany and teak are the 
timbers; tops can be wood or heat and 
stain-proof melamine, lipped with hard- 
wood. Metal frames and fittings — black 
or silver finished. The workmanship is 
uniformly excellent and the value, as 
inspection will prove, is extraordinary. 


See this new ‘Status’ range now. 


CONTRACT DIVISION 
internationally-honoured furniture 
for homes and offices 


visit our showrooms: 39/40 Albemarle Street, 
London W.1 and 24 Albert Street, Birmingham 4 
or write for leaflets and we will say where you 
may see Hille furniture. 
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One of the 16 


BY APPOINTMENT TO 


: 
Rol 
tc. Design Centre Awards 
SWORD CUTLERS 


WILKINSON SWORD LTO 


for 1959 


the SWOE 


The SWOE is a perfect example of good design 
doing your work for you. This remarkable 
tool - one of the 16 Design Centre Awards 
for 1959 - is causing a revolution in 
gardening methods. It does more jobs than 
a hoe ever did, and does them twice as 
well in just about half the time. 

The SWOE is 58 inches long, and its 
hollow-forged blade has three 

cutting edges which allow forward and 
backward cutting movements. It creates 
tilth, uproots weeds, draws seed drills, 
levels seed beds. It gets into the awkward 
corners and tops everything by sharpening 
itself as it works. The SWOE is a tool 

that is designed - beautifully designed 


-to make your gardening life easier. 
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WILKINSON SWORD LIMITED LONDON W.4 
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Signs at Marble Arch made from integrally printed ‘ Darvic’ p.v.c. 
sheet and supplied by Gowshall Limited to the City of Westminster. 


‘Darvic’ shows the way from Marble Arch 


hen a driver gets to Marble Arch he can see 

quite clearly which road to take to his destina- 
tion. That is because the road signs are made from 
‘Darvic’ p.v.c. sheet. It is impossible to miss or 
misread signs made from ‘Darvic’. They’re clear, 
vivid signs which stand out and can be seen from 
a great distance. 

‘Darvic’ is an ideal material for use outdoors. It 
stands up so well to the worst of weather and 
remains dimensionally stable in atmospheres of 
varying humidities. ‘Darvic’ is easy to clean and 
maintain, is easy to handle, has great impact 


strength and is rigid even in thin sheets. What’s 
more, ‘Darvic’ is a highly attractive material which 
stays attractive throughout a long useful life. 

‘Darvic’ is available in a wide range of colours, 
including multi-colour laminates. These multi- 
colour laminates are particularly useful where 
signs are produced by engraving. 


‘Darvic’ is the registered trade mark for 
the rigid p.v.c. sheet made by I.C.I. 
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IMPERIAL CHEMICAL INDUSTRIES LIMITED - 


PD.53 
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THE CEILING THAT LIGHTS 


at Qantas Airways Office 


Here is lighting in keeping with the architectural requirements of the jet age. For 
the impressive offices of Qantas Airways, architects Yates, Cook and Darbyshire 
specified an uninterrupted area of nearly 800 sq ft of Lumenated Ceiling. It pro- 
vides glare-free, shadowless lighting of the chosen intensity, and approaches 
natural daylight in quality. The Lumenated Ceiling is designed to look attractive 
whether the light is on or off. Fitting in perfectly with modern building styles, it 
also offers an attractive method of modernising old interiors, giving a handsome 
new ceiling at a lower level. Overhead beams, pipelines and other services can all 
be effectively screened by the translucent diffusing medium. Lumenated Ceilings 
are backed by a comprehensive after sales maintenance service. 


Full information from LUMENATED CEILINGS LIMITED or all branches of 
the General Electric Co. Ltd. 


LUMENATED CEILINGS LIMITED 


ALLIANCE HOUSE, CAXTON STREET, S.W.1. Telephone: ABBEY 7113 
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for new ideas in display—Designers are turning to 


Bexfilm 


Strong, exceptionally clear, easy to fabricate, Bexfilm opens new avenues in Design. Packs 


which protect the goods and do a strong selling job—all the time. Windows, transparent 
sides and complete transparent packs—Designers are thinking in terms of Bexfilm. 


Some of the possibilities are suggested by the two prototypes illustrated which were 
developed by John Dickinson & Co. Ltd. The Technical Service Department of BX Plastics 
will be happy to assist you in the production of really progressive ideas. 


sae ean eae anaes eee eee eee eee eee eee eee eee A touch of Glamour for ‘bra bars’! 
A neat kidney shaped pack, easy to 
stack, attractive to display with 
quick-reference size and price panel. X 
Please address all enquiries to: 


BX PLASTICS LTD 


A Subsidiary of the British Xylonite Co. Ltd, 
=an=a==== A new ‘shoe wardrobe’! : pitty 


To replace shelves of dreary shoe-boxes, Higham Station Avenue 
this neat pack displays the shoes, saves London E.4 

Visit our Stand No. 71, Grand Hall, international Plastics constant opening, serves as a ‘shoe Larkswood 5511 

Exhibition, June 17th~27th. wardrobe’ in the customer’s home. 


TA/1922 
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By Appointment to Her Majesty the Queen - 


Manufacturers of refrigerating machinery - 


Pressed Steel Company Limited 


Why the new 
Prestcold Packaway 


has just won the year’s 


CWO 
top awards 




















THE DUKE OF EDINBURGH'S PRIZE for Elegant Design 
and a DESIGN OF THE YEAR award 


Right from the start the Prestcold Packaway caused tremendous excitement. For it was a 
genuinely fresh idea, a refrigerator designed to be used, not just admired in a showroom, 
It was planned to fit compactly into the small modern kitchen. 


The Packaway is simple, functional, criginal in 
the most practical way possible. 

The Packaway’s design has won the year’s two 
top awards. The Council of Industrial Design has 
named the Packaway a Design of the Year. 
And now the Packaway has won for its designer 
the Duke of Edinburgh’s newly created Prize for 
Elegant Design. 


DESIGN 126 


Check the Packaway’s advantages here 

GOES ANYWHERE—under the draining board, tight 
up in a corner; and there’s a model that can hang 
on the wall, stand on a working surface, or fit in 
with kitchen units. Outside it measures only 
334” high by 20%” wide by 183” deep. 

TAKES EVERYTHING. Inside: 3.1 cu. ft. gross with 
special places for butter, milk, eggs, meat, fish, 


frozen foods. And it makes plenty of ice cubes. 
ECONOMICAL. Running cost—less than a penny a 
day. And the Packaway’s price has been tailored 
down too: £58.2.4 cash or hire purchase terms. 


Prestcold 


PRESTCOLD DIVISION 
PRESSED STEEL COMPANY LIMITED, COWLEY, OXFORD 





Westminster Bank Limited, Overseas Branch; Threadneedle Street, E.C. 
Architects: S. F. Everson and D. F. Searles, A/A.R.1.B.A. 


Efficiency in Steel 


A COMPREHENSIVE INSTALLATION 


Conversion of an extensive open floor to this dignified suite 
of offices was accomplished largely by the installation of 
Harvey Steel Partitions, Desks, Desking, Filing Cabinets, 
Shelving, etc. 

Adaptable to the most modern conceptions of office 
if planning, Harvey Steel Equipment is built to a standard 


which ensures prolonged trouble-free service. 
nee ee 
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DESKING « CABINETS « PARTITIONS 


Catalogues available on request 


G. A. HARVEY & CO. (LONDON) LTD. 
WOOLWICH ROAD, LONDON, S.E.7 


Telephone: GREenwich 3232 (22 lines). 
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For long-running, mass-production plastic mouldings 


in any material, it certainly pays 
to leave it to Lorival’ 


LORIVAL PLASTICS - UNITED EBONITE & LORIVAL LTD - LITTLE LEVER - BOLTON - LANCS 
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Colours of the most dazzling 
brilliance... 


and a new masking 


fluid for retouchers|! 


If you want gouache colours 
vastly superior to any ordinary 
gouache colours or poster 
colours, then ask for 


Winsor & Newton's Art Masking Fluld 
Winsor & Newton's 


Sentences’ Gateuwe When applied by brush or pen enables parts of a 
ree Designers’ Colours for their photograph, drawing or painting to be protected 
dazzling brilliance, fine texture, 4 from subsequent freely-applied colour. The 
exceptionally smooth flow, great ; masking film can be peeled 

opacity,* and high degree of i off or gently rubbed away, 

permanence.* Equally successful without damaging the sur- 

with brush, air brush, ruling or 
lettering pen. There are 68 wonder- 
ful colours in the complete range. 


face. Ideal for air-brush 
work. In 2 fl. oz. bottles, 
price 2s. 6d. (U.K. only). 


No.1 Designers’ Water Colour Box 


* Say 
A strongly-made tin box in grey Leaflet No. 115 giving detailed 
‘chammered” finish. Holds 12 “‘C”’ size 3 characteristics of each colour, 
tubes and has ample space for brushes. semen on No. panes 
Size: 9} ins. x 44 ins. x % ins. Box rane pone es of the actua 
only, without colours, price 12s. 6d. colours, supplied free on request. 
(U.K. only). 


Winsor & Newton 


WINSOR & NEWTON LTD., WEALDSTONE, HARROW, MIDDLESEX 
TRACE MARK Also at New York and Sydney, N.S.W. 
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MA 1500 series from 34/8 plus tax 
10” 12” 14” 18° & 22” 60-300 w. 


The Ellipse Series 


Design Centre Awards 1959 


on both sides of the Atlantic 


Lighting fittings from the Ellipse series have been selected by the 


Design Centres in London and Ottawa for the Design of the Year Awards. 
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Publication MA 1500 gives full details of this outstanding range. 


THE MERCHANT ADVENTURERS LIMITED 


16-43 PORTLAND ROAD LONDON W.1II TELEPHONE PARK 122i (5 lines) 
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TURNING A WINDOW 
INSIDE OUT 


window 


i (=Todatalelfeleoh', 





New buildings - 
New needs - 
New ideas - 
New windows - 





Pressures on space in cities and 
towns ; the preciousness of building 
sites ; the greater economies in con- 
structing larger living and working 
units — these are some of the potent 
stimuli leading to the new ideas 
taking shape every day on Architects’ 
and Designers’ drawing boards. 
They have led naturally to the 
development of a new window tech- 
nology — bringing changed concepts 
of efficiency in soundproofing, and 
air conditioning ; in weatherproof- 
ing and ease of servicing. 











The Crittall ‘Continental’ window is in aluminium, 
double-glazed, completely weather-stripped, 
reversible and is fitted with a Crittall Solomatic 
Venetian Blind between the glazing. All four 

glass faces can be cleaned from inside the room, 


Noise intake and heat loss are two of the bothers 
that constantly beset those who work in city offices 


Crittall ‘Continental’ double-glazed, reversible win- 
dow. Taking full advantage of the new window 





or town blocks of flats and are, therefore, two of 
the practical problems which have been high on the 
Architect’s list for more effective solution. Among 
the window designer’s varied contributions is the 


technology in the use of aluminium extrusion and 
plastic sealing strips, this Crittall window damps 
down noise and reduces costly heat loss to reason- 
able proportions. 


CRITTALL 


make today’s windows 


% THE CRITTALL MANUFACTURING CO LTD + BRAINTREE + ESSEX +« BRANCHES AND DEPOTS THROUGHOUT THE COUNTRY 
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Lighting becomes an architectural feature... 


By close co-operation between architect and light- For guidance in lighting consult .. 
ing specialist, a unique combination of decoration 


lO and lighting efficiency has been achieved in the lecture TROUGHTON & YOUNG 
: hall of the Institute of Marine Engineers. 


TROUGHTON & YOUNG (Lighting) LTD., The Lighting Centre, 143 Knightsbridge, London,S.W.1. Tel. KENsington 3444. 
Architects: Ronald Ward & Partners And at Rodney Street, LIVERPOOL I. 
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Technical literature is available on request 


FIRTH-VICKERS STAINLESS STEELS LTD., SHEFFIELD 
is the only company in Europe to devote its activities exclusively to the 
production and development of stainless and _ heat-resisting steels. 
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Not for her the constant fear of 
damage—the accidental stain, the 
children’s finger marks... not for 

her the worry of colours that will fade. 
Adamant in her choice, she insists 

on chairs upholstered in leathercloth 
made with Geon PVC. 

Materials made with Geon resist 
scruffing and scratching ...do not 
stain ...are easily cleaned with 

a damp cloth. They are modern materials... 
available in a virtually limitless 
range of non-fading colours 

and textures. 


covering made with Geon PVC 


Throughout the home, in chair 

covering and shelf covering, in 

curtains, table cloths and countless 
other applications, Geon PVC 
harmonizes with all that’s best 

in contemporary design. 

Remember: Geon PVC. For full information 
write for booklet No. 9. 


Firmback chair, Model F70, 
by ‘Cintique’ in 

Lionide Leathercloth made by 
James Williamson & Son Ltd 
using Geon PVC. 


British Geon Limited aati tinea 


BALES AND TECHNICAL SERVICE DEVONSHIRE HOUSE PICCADILLY LONDONWi HYDE PARK 7323 
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PROFILE OF A CREATIVE MIND 


i a nN dscap € ip A rch Z te cl Originally a kitchen gardener, Lancelot ‘Capability’ Brown (1715-1783) 
became the greatest English landscape-architect of the 18th century. 
He transformed heath, bog and rough pasture into magnificent parks, 


of which Kew and Blenheim are well-known examples. 
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= ai ge Brown’s remarkable faculty for pre-judging landscape effects 
tas 4 ‘ - . 
& ~ F ® « 9» made him the natural leader of the modern 
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aad . \ i or English style of landscape architecture. In his appraisal 


of the ‘capabilities’ of an estate, Brown would try 
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to bring out the undulating lines of the natural landscape. 
He ran the contoured parkland right up to the mansion, 


ne nh el pe 


keeping deer and cattle away by means of a ha-ha 

or boundary ditch. The sweeping turf he accented with 
groups of trees, while wooded slopes were arranged to allow 
glimpses of a widening river or lake, behind which rose 
encircling woodlands. Many of the trees that he planted 
are today in their prime; it is sometimes hard to 


Se LL ope 
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realise that their established settings were conceived 
by a man who could never hope to see his finished work. 


In 1.C.1., creative minds are constantly searching for new products and processes, 


and for improvements to existing ones. 
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Designers wanted? 


Pointers 


Graphic design 2: courage in advertising Paul Peter Piech 

The second article of this new series dealing with various aspects of graphic design stresses the 
author’s belief that well designed advertising can be more successful commercially than work 
which is dull and unimaginative. Some agencies and designers, he maintains, are content to turn 
out the same poor quality work year after year. 


Designs of the Year 1959 

The annual selection of Designs of the Year has now become a regular part of the CoID’s activities. 
Sixteen products have been chosen this year; these are illustrated, and the reasons for the judges’ 
choice outlined. 

This year, however, there is a new development, the first award of The Duke of Edinburgh’s 
Prize for Elegant Design. This feature describes how the award is chosen, and includes a report 
from the independent panel of judges, which met under the chairmanship of the Duke of 
Edinburgh to select the prize-winning design. 


European market for plastics products Phillip Morgan 

Rising living standards in Europe point to the growing importance of this market in all branches 
of trading. The article discusses the significance of the recently established Common Market to 
British manufacturers of plastics products and describes how some firms, through orientated 
design and vigorous selling, have overcome the many problems that exist in trading with this 
market. 


Overseas review 

GERMANY: Ulm Richard Hamilton 

The Hochschule fiir Gestaltung, the design school at Ulm, has undergone a number of changes 
since it was set up in 1953. The author describes the new approach to design training that is 
being developed there and discusses its world-wide implications. 


Quotes 
Miscellany 
71 


News 69 Letters Books 


The addresses of British manufacturers in this issue are on page 71 


Editorial Circulation Advertisements The Council of Industrial Design, The Design Centre, 
28 Haymarket, London sw] Tel : Trafalgar 8000 AND The Council of Industrial Design Scottish Committee, 
Scottish Design Centre, 46 West George Street, Glasgow C2 Tel : Glasgow pouglas 3914 


Design may be obtained from booksellers at home and abroad. Yearly subscription rate : U K 40s post free 
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WPM MORTIMER STREET 


The Architects’ Department, formerly at 125, High Holborn, W.C.1, 
has been reopened in the Company’s new London premises at 19 21, Mortimer Street, W.1. 
You are invited to visit our spacious showroom on the Ist Floor and to make use of the improved facilities of our special advisory service. 


Our artist Edward Hughes depicts Palladio wallpaper “ Unicorn” No. 44314. 
FOR ARCHITECTS CONCERNED WITH 
THE SPECIFICATION OR DIRECTION 
OF DECORATIVE SCHEMES 


THE ARCHITECTS’ DEPARTMENT 

THE WALL PAPER MANUFACTURERS LIMITED 

19/21 MORTIMER STREET LONDON WI 

OR KING'S HOUSE KING STREET WEST MANCHESTER 3 
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COMMENT 


Designers wanted? 


The Federation of British Industries recently held a one-day conference at which firms 
who employ or are likely in the near future to employ industrial designers with a 
knowledge of engineering were asked to define their requirements, and schools already 
offering courses stated their policies. The difficulties are many: the initial difficulty 
being that the term industrial designer is used to cover fully qualified engineers, those 
with a basic art school training including technical knowledge, engineering draughts- 
men, and the unfortunate fellow with an artistic bent who is given the thankless task 
of adding a bit of styling to please the sales manager. However, the definition used for 
the conference was that an industrial designer (engineering) is responsible, in collabora- 
tion with engineers and others, for the appearance, and convenience of operation and 
maintenance, of those products and equipment made by engineering processes. This 
rightly admitted both the engineer with a bias towards aesthetic design and the 
designer with an engineering bias. In terms of training it could therefore be a designer 
who had qualified either by way of a technical college or university, or through an art 
school. The comparative value of both these aspects of training was debated at the 
conference, although no final assessment could be made. 

The main points, however, were that skilled and formally qualified industrial de- 
signers are comparatively rare; that firms making engineered products are becoming 
aware of the need for additional qualified designers; and that there is bound to be a 
time lag between the formulation of the demand by industry and the production of 
trained designers from the schools, since training takes between three and five years. 

At the present time the demand is exerting pressure mainly on the services of trained 
designers with some experience, for the prospects in this new profession have not 
impressed themselves on careers masters and parents. The primary need, therefore, is 
for industry to make its requirements known, preferably three years in advance, so that 
students of the right calibre may come forward for training, and designers with the 
necessary qualifications will be ready when they are wanted. But prospective candi- 
dates will only be forthcoming when industry shows that there is a real demand for 
intelligent and highly trained designers, and that their prospects are comparable with 
those in other professions. When industry makes this affirmation of belief in the 
industrial designer, then publicity for the career can confidently be carried out. 

The conference was a good beginning, but every firm which is likely to employ an 
industrial designer must now do some clear thinking and forecasting. Once firms have 
decided on their requirements, they should make them known to the Federation of 
British Industries, their local education authority or to the CoID, so that planning and 
recruitment can go ahead. G.R. 
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The Abbess Linear Series simplifies the building of operationally 
efficient, space-saving work stations to any required size and 
floor plan, by using only three standardised units. These consist 
of a single-pedestal desk, a side-table pedestal and a double- 
pedestal desk. The desks are available in three sizes and a choice 
between mahogany finish or melamine laminate top surfaces, 


drawer fronts and panels, gives scope for the introduction of 
attractive colour schemes in pastel shades of green and grey. The 
well-known Abbess standard of quality is fully maintained, both 
in construction and finish, and the price range is realistic. 
Brochure from Abbott Bros (Southall) Ltd, Abbess Works, 
Southall, Middlesex. 
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Pointers 


The unpublished smile 

You will find an appreciation of Frank Lloyd Wright on 
another page. There is nothing I can add to what has 
already been said about him, other than a personal 
reminiscence. When F LW was over here two years ago 
I telephoned him (to my surprise) and asked him to a 
party. He accepted (to my greater surprise), and then 
came the job of fixing the party which, at that point, 
didn’t exist. It wasn’t easy. Most of the top architects 
were out of town, and it took all day to get enough to- 
gether to greet the great man. Some who accepted the 
invitation were sceptics who came to jeer. They stayed 
to cheer, hypnotised by the remarkable presence of the 
man who had become a legend in his own lifetime. It 
wouldn’t have mattered who the other guests were. 
Lloyd Wright sailed in majestically, and without pausing 
to be introduced to anyone, settled down to his favourite 
Irish whiskey and a 90-minute monologue. 

Every now and then his hearers moistened their lips 
and looked as if they were about to ask him questions. 
But the moment always passed, and the Magoo-like 
voice droned amiably on, punctuated only by a fervent 
yes-yes from a disciple. 

What did FLW say? The air was thick with epi- 
grams. “‘Literature tells about man, but architecture 
presents him. What you get is the man, in spite of him, 
whatever he thinks he is giving you. You can see if he is 
phoney. . . Experience is something critics do not have: 
they neither teach nor build. . . Today publicity gives 
architecture its job... We want culture today, not 
education. You can’t educate an architect. .. America 
can now see the atom. So what ? If only she could see 
William Blake.” Some of the great architect’s quips 
look arrogant in print. After a particularly sardonic 
one I heard him mutter: ““That was said with a smile — 
but the smile has never got into print.”’ For those of us 
who met him the smile is deathless. To meet the man 
was to be even more invigorated by what he wrote. 


White lies in colour 

Look out at your local cinema for a film called Designed 
in Britain. It has been made in colour by the Central 
Office of Information (see Pointers for December 1958), 
and it really is unusually good. Most design films fail 
by trying to say too much. This says so little that you 
wonder what the few snatches of commentary are doing 
there at all. It is in two parts: the first is a kaleidoscope 
of well designed products, many of them filmed in 
The Design Centre, peopled with a charming array of 
eccentric-looking visitors including coy hand holders, 
a dreamy brunette and an obvious laddie style actor 
with pince-nez. 


The second part gives a remarkable picture of 
modern Britain: some of our best schools, town centres 
and housing schemes are flung together with a startling 
effect. I don’t know what the average cinemagoer will 
make of this picture as he stumbles out into the sub- 
topian daylight, but it will probably cheer those who 
are interested in good design. It is encouraging to find 
that we have enough well designed objects and build- 
ings to bring together for a 14-minute white lie. 


Long live yesterday 

At one time everybody wanted to write about films or 
plays. Nowadays there is a growing demand for articles 
on design and architecture and it won’t be long before 
editors are besieged by would be design critics with no 
experience. In fact the rot seems to have set in already. 

I have on my desk a delicious article on furniture 
from a magazine prepared for diplomats. “Original 
pieces of furniture”, says the writer, ‘“‘are becoming 
more and more rare, and I am glad that in this world 
of utility furniture, the moment great wealth is accumu- 
lated by an individual of some culture and taste, he 
immediately begins to seek pieces of furniture to 
beautify his home. In my opinion no residence can 
ever appear magnificent, grand and elegant without 
eighteenth century furniture, the beauty of which has 
never been surpassed. Another point which seems 
important is that there is no safer and better invest- 
ment...” 

And here is a priceless defence of period architecture 
which appeared recently in a West of England news- 
paper. “‘No one can claim that modern architects, who 
are more concerned with function than with felicity of 
design, have produced a more pleasing style than the 
Classical or the Gothic or the Tudor. Where then is 
the offence in continuing to build here and there in the 
traditional styles ? Surely what matters is not what 
style a building is, but whether it is a good building in 
that style - always provided of course that the style is 
appropriate, which is the supremely important quality 
in architecture. A half timbered petrol station, for 
instance, is not appropriate; it is an absurdity. But so 
far as I can see, a hosier’s shop is as appropriate in the 
Tudor style as in any other, and there is nothing 
inappropriate about an insurance office in Georgian 
style. I think Ruskin said the last word on this . . .”” But 
I’ll leave it to you to guess what Ruskin said. 


Wails for good design 

The CoID exhibition - The Design Centre comes to 
Wales -at Morgans of Cardiff, is getting a good ‘press’ 
in the shoppers’ visiting book. Many of the entries ask 
why there aren’t more well designed goods about. 
“Whenever we demand something”’, says one woman, 
“we are told there is no demand for it.” This book 
makes good and encouraging reading, though there’s 
nothing in it as nice as the comment I once saw in a 
visitors’ book on a DIA exhibit on Charing Cross 
station. “If contemporary furniture gets as dirty as 
this on a station’’, said the writer, ““whatever would it 
look like at home ?” KENNETH J. ROBINSON 
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Courage in advertising 


This second article of the series deals with 
advertising design. The author suggests that 
the public is ready to accept much higher design 
standards than it is generally given, but he 
believes that better design can only be achieved 
by a courageous approach on the part of 
designers and agents. The selection of 
advertisements illustrating this article was 
chosen by the author in conjunction with an 


editorial panel. 


GRAPHIC DESIGN 2 


PAUL PETER PIECH 


Sigmund Freud spent a lifetime explaining that the human mind, like an iceberg, is 
only partially accounted for by what shows above the surface. Likely as not, the most 
important part is underneath, the part that will sink a ship or cause a lonely woman to 
buy a bottle of perfume. 

British tradition has always been one of experiment, pioneering and drive, yet we 
find that most of our advertising is boring, conventional and sedate - anathema to 
creative people. It seems to me that the contemporary concept of good design in 
advertising is not being understood or sold by the majority of designers and their pass- 
word — ‘the client and the public will not accept it’ - is repeated far too often. A good 
deal of the blame should go to the designers and advertising agencies. There are certain 
agencies characterised more by dignity and convention than by the originality of their 
output, and many designers and agencies are doing the same old thing year in and year 
out without a vigorous fight to raise the standard of design. 

If design is good, the people will be receptive, for it will be creative enough to attract 
them, understandable enough to interest them and convincing enough to sell to them. 
Truly creative advertising will do these things. 

Advertising is controlled by minds which have rationalised their own lack of aesthetic 
response by means of statistics and tests creating static advertising and turning, un- 
fortunately, many hopeful creative minds into hopeless ‘yes’ men. If advertising is to 
become an important part of life, both designers and agents must change their approach. 

The function of the designer and the advertising agency is to help the client sell more 
of his products, services and ideas. If good design will do a better job of selling than 
poor design then why is not the client given a greater opportunity to buy good design ? 
Is it because the designer is afraid of the agency, the agency afraid of the client and the 
client afraid of the public ? Is it not a fact that the words “‘they won’t buy it” are passed 
down the line ? The truth is that the public will buy it. The leaders in the creation, pro- 
duction and use of good design have shown that courage pays with both money and 
satisfaction. Improvement in standards of design can only be achieved through lively 
interest in the job on the part of management, agencies and designers. Any advertising 
that is really well designed will create a strong public interest in the activities of British 
industry and in the long run will have its effect on the quality of the products and 
services offered. Advertising is a great force, but only as great as we in advertising can 
make it. 

This selection of recent British advertising gives evidence that there is a constant 


endeavour to find new artistic solutions, and to speak clearly to the consumer. 
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It often pays to take an extra egg 


If your cake-mix packet says ‘add one egg’, be bold. Add two, and use less water. 
Your cake will be high and handsome. If you normally use three eggs for Victoria 
sandwich, use four eggs, and make a fatless sponge for a change. Your cake will be 
half as high again. One egg and half a pint of milk will make a baked custard. 
Two eggs and half a pint of milk make a lovely custard. Three eggs and half a 
pint of milk make the custard for créme caramel, and that’s a dish fit for a king. 


(We’re sorry there’s no room for the recipes, but your cookery book has them.) 





continued 
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1 Good copy with a brilliant 
photograph. Its achievement lies in what 
is left out, for many advertisements 
suffer from an overcrowding of 
information. This advertisement 
received the top colour prize in the 1959 
Layton awards. The lion, drawn by 
Tom Eckersley, appears in each 
advertisement of this series 
PHOTOGRAPHER Leonard Fulford 
ADVERTISER British Egg Marketing 
Board. ADVERTISING AGENT Mather & 


Crowther Lid 


2 The use of close-up and intelligently 
masked out photography has earned for 
this series an unusually large readership 
DESIGNER H. George of Carlton Artists 
Ltd. apvertiser Horlicks Ltd 
ADVERTISING AGENT 7. Walter Thompson 
Co Ltd 
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3 Atmosphere made exciting by another 
harmony of type, space and 
photography. The feeling of light in 
this advertisement is excellently 
conveyed. DESIGNER John Brown 
PHOTOGRAPHER Dennis Hooker 
ADVERTISER Rotaflex Ltd. ADVERTISING 
AGENT Richmond Towers Ltd. 


4 The merit of this tube train 
advertisement lies in the intelligent 
interpretation of an idea with the aid of 
effective photography and placing of 
figures. Colours are red and black. Type 
yellow, blue and green. DESIGNER 

Heinz Kurth. ADVERTISER W. H. Smith 
& Son. 


WHSMITH SON 
for 
books 
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HAWKER 


SIDDELEY Pioneer anc World Leader in Aviation 


5 The advertisement skilfully expresses 
this fashion colour combination for 
shoes (coffee and cream). A brilliant 
idea executed with impeccable simplicity 
DESIGNER L. R. Clynick. PHOTOGRAPHER 
Caradoc Williams. ADVERTISER Saxone 
Shoe Co Lid. ADVERTISING AGENT The 
London Press Exchange Ltd 


6 A perfect combination of design and 
typography makes this advertisement 
very powerful both for readership and 
memorability. Skilful drawings give a 
dynamic presentation to the exciting 
shapes of the modern aircraft. This 
advertisement received an honourable 
mention in the 1959 Layton awards 
DESIGNER Derrick Bunce. ADVERTISER 
Hawker Siddeley Group Ltd. ADVERTISING 
AGENT Dolan, Ducker, Whitcombe & 


Stewart Lid 


7 The feeling of this cruel exotic opera 


has been dramatically obtained by 
printing a bluish-green over the black 
photograph. A sense of attention is also 
brought to the one area of white, the 
name of the operatic singer, in reverse 
type. DESIGNER John Hartley. ADVERTISER 
Columbia Gramophone Co Lid 
ADVERTISING AGENT McCann-Erickson 
Advertising Ltd 
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Fundamental changes 
n techniques and materials are transforming photomechanical methods and prospects. Do y 
expect your own process engraver to investigate and 


pioneer new developments? Have you ever sought our co-operatior 


Notice symbols of the powderiess etching revolution. being two extraordinary chem 


observed in our Dow-etching plant, the first and stiti the largest in Brita 





Ask our representative to send you samples 


Winstone’s Winflint Carton Ink 


V. Siviter Smith & Company Limited Photo-Engravers Artists Photographers P.O Box 240 Moseley Street Birm gham 12 


Winflnt Cobar Bork 
Send we your agme jor s tere copy of the 
Winton Sample Bunk now printung. 


showing 70.0 arton colour scheme 











because improved braking performance must 
mongat other factors on better and better 

© materials They will continue to receive 

ure as they have im the past, the fui 

hand techaioa service 

ode to comtrol 


mance Uf modern care 


8 The idea of a flattened carton shape 
plus lively, bright colours expresses the 
message instantly. The juxtaposition of 
the white space adds boldness to the 
designed areas. DESIGNER Colin Forbes. 
ADVERTISER B. Winstone & Sons Lid 


9 This advertisement again is symbolic 
in approach with photography used to 
the best advantage. The angle of the 
photograph gives maximum character to 
the story. Simple, attractive and 
eye-catching. DESIGNER Frank Overton. 
ADVERTISER V. Siviter Smith & Co Ltd 


10 The elongated photograph expresses 
the passage of time and thus emphasises 
the advanced nature of modern brake 
systems. DESIGNERS R. S. Garbett 
The history of the motor car is the history of 4 t i?) re | Anti-Fade Brake Linings Disc Brake Pads Clutch Facings - Fanbeits 
and D. Reader. ADVERTISER Ferodo Lid. 
ADVERTISING AGENT Armstrong-W arden F 
Lid. 


SIXTY YEARS OF SAFETY 
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11 The treatment of the unusual gives 
this advertisement its interest and 
appeal. The emphasis on the perspective 
lettering suggests speed on the road 
PHOTOGRAPHER Leonard Fulford 
ADVERTISER Shell Mex & BP Lid 
ADVERTISING AGENT Mather & Cro 

Lid 


12 Painting and paints symbolised 
dramatically by overlapping colours 
rhis, combined with the additional 
effectiveness of the large type matter, 
give this advertisement pictorial clarity 
DESIGNER Annette Krasine, DMA 
Designs Ltd, the design unit of 
Dewar-Milis Associates. ADVERTISER 
Thomas Smith & Son Ltd 
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Imagination plus discipline 


for impact 


and instant recognition 


Ball dress by Werth 

in Seker's acetate/Acrilan fabric 
Aeriian is the 

regd. trademark for the acrylic fibre 
supphed by Chemstrand Ltd 

8 Waterloo Place, London SW1 


see next page for people in advertising 


FOR 


AN 


ACTIVE 


13 Excellent layout plus dramatic mood 
photography conveys the Acrilan story 
to perfection. This “‘Acrilan for an 
active life’’ series exemplifies disciplined 


design and typography that has made a 


LIFE! 


great impression on both the trade and 
public. DESIGNER Tom Wolsey 
PHOTOGRAPHER Norman Parkinson 
ADVERTISER Chemstrand Lid 
ADVERTISING AGENT W.. S. Crawford Ltd 
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People in advertising 


Paul Peter Piech, 39, the author of the article on the previous six pages, 
was born in New York, where he studied and worked before coming to 
London in 1947. A graphic designer, he is now senior visualiser at 
Service Advertising and is a fellow of the International Institute of 

Arts & Letters. His work and articles have been published in magazines 
in many parts of the world including Germany, America and Japan. 
He established the Taurus Press earlier this year and is an outspoken 
propagandist for better design in advertising 


Leonard Fulford, 30, took the photograph for the Egg Marketing Board 
advertisement on page 23, and for the other advertisements in this 
remarkable series. He has practised photography for about 11 years, 
having first learned from Bertram Follett whom he assisted for three 
years, subsequently joining Olaf Nissen Studio where he is now working. 
The major part of his work is still life photography for advertising 
purposes though he also does figure work and general illustration. The 
Egg Marketing Board photograph was taken on whole plate Ektachrome 
with electronic flashlight. 


Tom Wolsey, 33, designed the Acrilan advertisement on page 27. Trained 
at Leeds and the Central School of Arts and Crafts, Mr Wolsey went 
immediately to W. S. Crawford Ltd, where he is now head of the creative 
group. He found great interest and enjoyment in collaborating with the 
photographers who worked with him on this series —- among others, Claude 
Virgin, Tony Armstrong Jones, Henry Clarke, Helmut Newton and 
Norman Parkinson, who took the photograph used in the particular 
advertisement we have shown. 
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Dennis Hooker, 38, took the photograph for the Rotaflex advertisement 
on page 24. After studying at the Polytechnic School of Photography he 
joined the CoID in 1948 where he stayed for nearly 10 years, during 
which time many of his photographs have been published in DesIGn. He 
left in 1957 to form a new company with Gordon McLeish — Gordon 
McLeish and Associates Ltd. The Rotaflex photographs were originally 
taken for the firm’s catalogue and have subsequently been used for its 
advertisements. Mr Hooker’s aim was to create an atmospheric effect 
which he has achieved admirably. In the ‘egg’ photograph he has created 
a feeling of depth by a clever arrangement of lighting. 


Frank Overton, 36, designer of the Siviter Smith advertisement on 

page 26, is senior lecturer in typographic design at the London School of 
Printing and Graphic Arts. The series evolved from close discussion with 
the client, beginning, Mr Overton says, by “‘thinking on a similar 
wavelength” and working together until “‘we grow words around the 
design’’. On this basis, his ideas have been accepted by the client without 
restriction or alteration. In fact he thinks that the most important part of 
a design is the client 


Heinz Kurth, 36, who designed the W. H. Smith advertisement on 

page 24, studied painting and graphic art at Cologne and Hamburg and 
photography at the Hamburg branch of Unilever Ltd. Mr Kurth believes 
newspapers, books and stationery need to be shown with people using 
them, and chose children as being outside any class or age-group. He 
likes to use photographs as part of his designs, as he believes their 
particular realism gives force to other design elements. 
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DESIGNS OF THE YEAR 1959 


Selected from The Design Centre and including 


the Duke of Edinburgh’s Prize for Elegant Design 


This year marks the first award of the Duke of Edinburgh’s Prize for Elegant Design. It 
is also the third year in which outstanding Designs of the Year have been selected from all 
those exhibited in The Design Centre during the previous calendar year. Separate panels 
of judges were invited to make these two selections, the former meeting under the 
chairmanship of His Royal Highness, the latter under the chairmanship of Sir Colin 
Anderson, a member of council, Col D, and, as a director of the Orient Line, a 
distinguished patron of modern artists and designers. 

To provide continuity of judgment for the Designs of the Year selection, two members of 
the 1958 panel served again, with two new judges, one a woman, joining them to bring a 
fresh point of view. As before, the judges were asked to choose those designs which they 
considered to be outstanding for originality, workmanship, economy or some other quality, 
but no fixed number of awards was specified. In the event they chose 16, one of which was 
chosen independently by the Duke of Edinburgh’s panel. 





Photographs by Sam Lambert 


Judges for Designs of the Year 1959 


Sir Colin Anderson, 
HOMARIBA, HONDESRCA, 
member of council, 
CoID, a director of the 
Orient Line (chairman 


of the selection panel) 


Monica Pidgeon, 
editor, Architectural 


Design 


Jack Howe, FRIBA, FSIA, 
architect and industrial 
designer (also on last 


year’s panel) 


F. H. K. Henrion, 
MBE, FSIA, consultant 


designer 


Geoffrey Dunn, 
chairman and managing 
director, Dunns of 
Bromley, past member 
of council, CoID (also 


on last year’s panel) 


THE DESIGNS OF THE YEAR: 
WHAT THEY ARE 
AND WHY THEY ARE CHOSEN 


What are the Designs of the Year ? Some people have misunderstood the purpose of the 
CoID’s annual awards to manufacturers. They think that in choosing a handful of 
products from the 3,000 or so that have been shown in The Design Centre in the 
preceding year, the judges ought to be limited to selecting goods from certain categories 
— that they ought to choose, say, the best upholstered chair of the year, the best fabric, 
the best dining table and so on. They cannot understand how the judges can make a 
fair selection if they are comparing things which are not alike. Every year certain 
categories of goods fail to appear on the list of winners: this year, for example, there 
are no wallpapers, no bathroom equipment, no bedroom furniture, no bicycles. This 
perplexes some critics, who ask: “‘How can anyone say that an award-winning chair is 
a better design than, for example, some of the excellent wallpapers that have not been 
included ?” 

The answer is that no one would try to make such a claim. No panel of assessors 
could say with certainty - if faced with two first-class designs - “This chair is better 
than that wallpaper.” But it is possible for them to look at a mixed bag of products 
and then decide that only one of them is really outstanding for originality, workman- 
ship, economy or some other quality. It does not necessarily follow that this outstanding 
design would be better in your house than other well designed things. You might find 
it very difficult to say whether, from a purely aesthetic point of view, you preferred 
your desk to your curtains, or your settee to your television set. But you might well be 
able to see that one of these objects had something outstanding about it. The settee 
might be the best possible solution to the problem of providing an emergency bed; or 
the curtains might use printing techniques and subtle colours in an original way. 

That is how the Designs of the Year judges approach their task of selection. And that 
is why, when they choose a chair that is remarkable for some particular feature, they 
are not saying that it is better than a tea-trolley or a gas stove, nor that it is the chair 
of the year. It is, in their opinion, an outstanding design, which, like the other 15 
products they have chosen, makes a real contribution in its own industry. 

The outstanding qualities of the selected designs are clearly stated in the reports of 
the judges which appear with each photograph. Although the product shown first in 
the following pages was also chosen as a Design of the Year, the report on it has been 
provided by the special panei which was set up for the Duke of Edinburgh’s Prize for 
Elegant Design. 


The Designs of the Year and the Duke of Edinburgh’s Prize will be on show in The 
Design Centre until June 13. 
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THE DUKE OF EDINBURGH’S PRIZE 
POR ELEGANT DESIGN: 1959 


This special annual award has been established through the initiative and generosity 


of HRH The Prince Philip, Duke of Edinburgh. The following are extracts from the 
conditions governing the award, which is to be known as The Duke of Edinburgh’s 
Prize for Elegant Design. 

It shall be given for: ‘‘a contemporary design in current production distinguished by 
its elegance. 

“Only such products as have been shown in The Design Centre during the calendar 
year (preceding the announcement of the award) shall be eligible for consideration. 
“The winning design shall be chosen by an independent panel of four judges appointed 
at the invitation of HRH The Duke of Edinburgh. His Royal Highness, or his nominee, 
will act as chairman of the panel. The rest of the panel shall normally be equally 
divided between the sexes, one man and one woman retiring each year, and no member 
other than the chairman serving more than two years consecutively. 

“The Prize shall be given personally to the designer of the chosen product. In cases 
where more than one designer may be concerned in the product, the manufacturer 
shall be asked to nominate the one who, in his opinion, has contributed most to its 
success. 

“The Prize shall take whatever form the winning designer chooses, provided: a, that it 
shall not cost more than £100, and b, that it can carry a suitable inscription. 

“The Prizewinner may either design the Prize himself or commission another designer 
to do so. The CoID will arrange for the Prize’s manufacture whether by a firm, by a 
craftsman, or in suitable cases by a school or college of art. 

“The Prize shall be announced publicly on the occasion of the presentation of the 
certificates to manufacturers for the CoID’s selected Designs of the Year. On that 
occasion The Duke of Edinburgh’s Prizewinner shall receive a special certificate. The 
actual Prize will be presented at the same ceremony in the following year, to allow 
time for it to be made.” 

The panel of judges for the first award of The Duke of Edinburgh’s Prize for Elegant 
Design were: 

Lady Casson, ARIBA, interior designer 

Audrey Withers, oBE, editor of Vogue, and a past member of council, CoID 

Basil Spence, OBE, FSIA, president of the Royal Institute of British Architects 

Sir John Summerson, CBE, FBA, critic and architectural historian 

The panel took advantage of the pre-selections that had been made by the Council’s 
Designs of the Year selection committee and were thus able to make their choice at two 


sessions, His Royal Highness taking the chair for the second meeting. At the first 
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Lady Casson 


Basil Spence 


Audrey Withers 


Sir John Summerson 


meeting the panel viewed over one hundred products covering almost the whole 
range of industries represented in The Design Centre. This reduced the field to around 
30, a figure that still included a wide variety of trades. 

In looking for elegance among the eligible products the panel kept two aspects of the 
word in mind - first the mathematical or scientific interpretation in the sense of an 
elegant solution to a problem which carries with it the related ideas of precision and 
simplicity; and second the more discriminatory use of the word which implies both a 
refinement of taste and an awareness of what is appropriate to the times. It was 
accepted that, although elegance can be an enduring quality, it would be contrary to the 
intention of the award to attribute to the word associations with historic styles with 
which it is sometimes invested. 

In finally choosing the Packaway refrigerator designed by C. W. F. Longman for 
the Prestcold Division of Pressed Steel Company Ltd the panel unanimously agreed 
that this design well measured up to both aspects of elegance, its neatness and sim- 
plicity being immediately apparent, but closer inspection revealing an unusual refine- 
ment of detail inside and out. The finely radiused corners, the precision of the assembly, 
the slight profile on the matt anodised aluminium cover strip, the well shaped handle in 
its contrasting chromium finish, the neat lettering of the nameplate, the absence of self- 
conscious ‘streamlining’ and ‘styling’, coupled with almost classical proportions, add up 
to an elegance that is in the best tradition of present-day design. The panel telt that the 
success of this design bears out the well-known aphorism that “less is more’’. It is often 
more difficult to create an impact by assembling a few elements rather than many, but 
when each of the few is good in itself the total effect can be the more impressive. The 
only details that drew adverse comment were the exposed hinge at the base of the main 
door and the calligraphic flourish inside, on the front of the freezer. 

The judges were glad to be able to make this first award of The Duke of Edinburgh’s 


Prize for Elegant Design for an article of such general use. 


‘Packaway’ refrigerator 
(D 301) 


DESIGNERS C. W.. F. Longman, engineering department of Prestcold Division of Pressed Steel 
Company Ltd, in association with Edward G. M. Wilkes, consultant industrial designer. 
MAKER The Prestcold Division of Pressed Steel Company Ltd. £56 2s 4d. 


Charles Longman, engineering department, Prestcold Eric G. Rowledge, senior director, Prestcold Division of 
Division of Pressed Steel Company Ltd. Pressed Steel Company Ltd. 
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‘Pride’ EPNS teaset 


DESIGNER David Mellor. MAKER Walker & Hall Ltd. £26 2s. 
Electro-plate has here been given the attention which, until 
recently, was thought worthy only of silver. The set is not 
only distinguished in appearance — the sugar bow] and milk 
jug are as well shaped as the tea-pot; it is also designed for 
maximum usefulness. The lids are interchangeable and the 
nylon handles, which are hard wearing and heat resistant, 
are large enough to prevent the user’s hand from touching 
the metal - an obvious point, but one that is frequently 
overlooked. 


Peter Inchbald, a joint managing 
director of Walker & Hall Ltd 


David Mellor, consultant 
designer, Walker « Hall Ltd 
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All retail prices quoted 
are approximate and 
include purchase tax 
where applicable 


Ernest Race, director of design, 
Ernest Race Ltd 











J. W. Noel Jordan, managing 
director, Ernest Race Ltd 


‘Plamingo’ easy chair 


DESIGNER Ernest Race. MAKER Ernest Race Ltd. 

£31 4s 8d -— £35 Os 6d (according to cover). 

This chair has the unusual advantage of being comfortable 
however you sit in it—straight-backed or sprawling. 
Although it is quite high and gives support to the head, it 
has a trim horizontal line. This, together with the skilful use 
of up-to-date materials (steel frame and foam sheeting), 
helps to give it an interesting form. The legs, cleverly fixed 
to the steel body, are of wood. 





‘Malindi’ printed furnishing fabric 


(CC 661, 662, 663) 


DESIGNER Gwenfred Jarvis. MAKER Liberty & Co (Wholesale) 
Ltd. £1 19s 6d per yd. 

For a printed fabric this is unusually rich: it looks as if its 
surface is textured, and an outstanding effect of iridescence 
and depth has been achieved. This effect is equally successful 
in each of the three colour versions. Although the design 
seems intimate in scale, when seen at close quarters, the 


overall design has a vigorous quality, which is suitable for 


windows of considerable size. Arthur Stewart-Liberty, 


chairman of Liberty & Co Ltd 


a = 


Gwenfred Jarvis, a freelance 


designer 
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Fluorescent kitchen light 


(HK /0040 


DESIGNERS Fohn and Sylvia Reid. MAKER Atlas Lighting Ltd. 
£3 7s 6d. 

This adaptation of fluorescent lighting for use in the home 
has the slender, decorative look of a mobile. It is the first 
fluorescent fitting designed to hang from one point, so that 
fixing and servicing are made easy. It is unusually slim in 
appearance, because the normal type of control gear has 
been exchanged for a ballast lamp. This has, of course, 
resulted in the quality of the lighting being a little warmer 
than usual. It is unfortunate that such an attractive fitting 
is available in only one colour. 


DESIGN 126 


te 


2 
e 


Alfred Deutsch, chairman of 
Atlas Lighting Ltd 


John and Sylvia Reid, 
consultant designers to Atlas 
Lighting Ltd 





Alfred J. Sherwin, chairman, Derek Hodgkinson, chief 
H. & R. Johnson Ltd designer, H. & R. Johnson Ltd 


‘Planit’ system: ceramic 
glazed tiles 


DESIGNER Derek Hodgkinson. MAKER H. & R. Fohnson Ltd. 
£3 5s-£4 4s per square yard, according to size and quantity 
ordered. 

Here is a really original contribution to interior decoration — 
a mass produced range of five slightly different versions of 
the same tile which loses the character of mass production 
since each person who uses it may build up his own indi- 
vidual design. These silk-screened tiles are available in any 
of 30 over-print colours on any of 80 background colours, 
which means that about 75,000 different colour combina- 
tions are obtainable. It is possible to produce more than 
200,000 variations on this flowing and haphazard pattern. 
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Circular dining table 


DG 1 


DESIGNER Hassan El-Hayam, school of furniture design, 
Royal College of Art. MAKER Design Furniture Ltd for the 
New Furmture Design Group. £49 2s 6d. 


This modern table would look well in many settings. The 


design of the three legs, in which the use of laminated wood, 
to give three-point fixing to each, has eliminated the need 
for rails, is a new way of solving an old problem. The form 
of the leg structure makes the table very rigid and gives 
room for eight people 


H. William Adams, managing 
director, Design Furniture Ltd 





Hassan El-Hayani who designed 
the table while a student at the 
Royal College of Art 





‘Piazza’ plastics coated fabric 


(colours 6-12) 


DESIGNER Edward Pond. MAKER Bernard Wardle (Everflex) 
Ltd. X34, 12s per yd; X29 (for heavier duty) 14s 9d per yd. 
The imaginative pattern and the unusual colour range 
combine to make this a distinctive fabric. There is enough 
geometry in the pattern to make it mathematically satisfying 
but enough freedom to prevent it from being dull. This 
freedom allows it to be used with ease in covering furniture 
because it does not demand careful cutting and arranging 
and it lends itself well to use on curved surfaces. It is 
particularly suitable for screens, bar fronts or panels. 


Kenneth O. Berry, managing Edward Pond, chief designer at 
director, Bernard Wardle Bernard Wardle (Everflex) Ltd. 
(Everflex) Ltd. 








DESIGN 126 











1 LIC TT, oot * 





OR pe MED ‘icles nla: 






David Mellor, consultant 
designer, Grahamston Iron Co 


Ltd 





William T. Mitchell, jr, 
managing director, 
Grahamston Iron Co Ltd. 


‘Queen-heater’ solid fuel room heater 


IGNER David Mellor. MAKER Grahamston Iron Co Ltd. 

£21 (lavender grey or mushroom); £23 10s (pewter or copper 
lustre). 
A straightforward design of a product which is too often 
either ostentatious or clumsy. The shapes are good and the 
designer has played down those parts of the stove — such as 
the hinges — which are often over-emphasised. The interior 
parts are easy to remove and to clean. 





‘Swoe’ garden tool 
(W450) 


DESIGNERS The company’s design department in consultation 
with Hulme Chadwick. MAKER Wilkinson Sword Ltd. £2. 
This garden implement is remarkable for being a new design 
in a field where tradition is seldom broken. It looks as good 
as it feels. And it has the feeling — helped by its pleasant 
rubber handle — of a really functional tool. Most important 
of all, it is good at its job. 


Peter Randolph, joint managing 
director, Wilkinson Sword Ltd. 


Hulme C hadwick, consultant 
designer, Wilkinson Sword Ltd. 
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Lever handle 
K42R 


DESIGNER Roger Peach. MAKER Dryad Metal Works Ltd 
Aluminium £1 12s 6d per set; BMA £1 17s per set; silver bronze, 
CP or SCP £2 2s per set. 


rhis really comfortable handle has been made without 


wastage of metal, and yet has a substantial appearance. It is 


easy to feel at a touch that it is shaped for various aspects of 
its job — to be pulled, pushed and turned. 


Roger Peach, managing director Peter G. Ashberry, sales 
and designer, Dryad Metal director of Dryad Metal Works 
Works Ltd Lid 





Professional ‘KI’ tripod 


DESIGNER Walter Kennedy. MAKER Kennedy Instruments Ltd. 
£60 (studio model); £55 (industrial model). 

The distinguished appearance of this straightforward design 
is unusual in pure engineering. It is designed for professional 
photography of a kind where the need for absolute rigidity 
outweighs the preference for a lighter, more portable, tripod. 
It is reversible - the legs will move right over so that a 
camera can be suspended between them - and the legs can 
be shortened and lengthened with only a small movement of 
the wrist. Here is a commendable British effort comparing 
well with products in the same field which are so well made 


abroad. 
Wilfrid H. Dimsdale, chairman 


Kennedy Instruments Ltd. 





Walter Kennedy, managing 
director and designer, 
Kennedy Instruments Ltd. 
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Paul Boissevain, design 
consultant to The Merchant 


Adventurers Ltd 


Walter Boissevain, a director of 
The Merchant Adventurers Ltd 


‘Ellipse’ series lighting fitting 


(MA 1505 MF) 


DESIGNER Paul Boissevain. MAKER The Merchant Adventurers 
Ltd. £9 8s 3d. 

This fitting, made in five sizes, is carefully detailed and does 
its job well. It has a spun aluminium reflector available in 
six colours, with a British made white opal glass, and sus- 
pension parts of anodised aluminium in satin silver or pale 
gold. With the exception of the two smallest sizes, both up- 
ward and downward light is obtained. The fitting is modern 
in appearance and would seem appropriate in many well 
designed settings 
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‘Mandala’ Wilton body carpet 


1820 


Colours 2 (red) and 3 (blue); three qualities: Chatsworth, 
Chequers and Chartwell. DESIGNER Audrey Tanner. MAKER 
The Carpet Manufacturing Company Ltd. Chatsworth 
£2 19s 6d, Chequers £3 9s 6d, Chartwell £3 19s 6d per linear yd. 
This carpet, available in two combinations of colours, has 


Peter Anderson, vice-chairman Audrey Tanner, a freelance 
and joint managing director, The designer 
Carpet Manufacturing Co Ltd. 


the qualities most people want: it is suitable for close fitting 
and it does not show marks easily. The pattern is not too 
large or definite and does not jump. A luminous effect has 


been cleverly achieved despite the use of only four colours 
of wool. 
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Archibald Hattersley, chairman, John A. Hattersley, works 
Ward « Payne Ltd director, Ward & Payne Ld, 
who directed the design staff 





‘Aristocrat’ socket chisels 


DESIGNERS the company’s engineering staff, directed by Fohn A. 
Hattersley. MAKER Ward & Payne Ltd. £4 17s 6d (pk s‘ics 
handles, set of four); £3 18s (wooden handles, set of four). 

A familiar tool has been designed (in four sizes) with an 
unusually fresh approach and care for detailing, with the 
result that it almost asks to be picked up and used. As the 
steel shaft runs right through the tool this, together with the 
deep cap, takes the shock of blows and prevents the plastics 
handle from being damaged. The appearance of both this 
and the beech-handled version (costing 19s 6d less per set), 
is marred by a trade mark (which wears off in use). 








‘Inglewood’ woven furnishing fabric 


(0488, colours 10, 30, 40) 


DESIGNER Humphrey Spender. MAKER Edinburgh Weavers. 
£2 12s per yd. 

The interesting mixture of texture, combining tweedy and 
satin effects, gives the fabric an unusual character of robust- 
ness and richness. The abstract pattern has a random 
quality which appears, at the same time, to be under control, 
and this means that the design is not too definite to become 
tiring. The fabric looks even more attractive when hung in 
folds. It is made in three colour versions, the most satisfac- 
tory being the one with the yellow background. 


Humphrey Spender, a freelance 


designer. 


Alastair Morton, director and 
technical designer, Edinburgh 


Weavers 
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Europe is the fastest growing market for almost every branch of trading. Its plastics industry 


is expanding rapidly and this means that both as potential customers and as producers the 


European plastics industry presents a challenge to U K manufacturers. The Design 


Display, in which some 200 of the world’s best designs in plastics consumer products have 


been gathered for the International Plastics Exhibition and Convention at Olympia, 
June 17-27, shows the strength of this challenge. The author, who has had much to do with 
the arrangement of this display, sketches the background of the European market in 


European market for plastics products 


Overseas trade in plastics materials is well documented, 
but very little information is available on exports of 
plastics products. To begin with many articles contain 
a great deal of plastics components which are not 
declared in any official statistics. For the plastics con- 
sumer goods with which we are concerned here total 
trade is not large enough for a detailed breakdown. In 
any case, the products which we recognise as plastics 
products per se form a relatively small proportion of the 
total outlet of plastics materials. 

Since it is difficult to generalise over the very diverse 
classes of finished products three groups will be detailed 
here. They are printed Pvc film, melamine tableware 
and polythene domestic goods. 

Some generalisations are possible. Exporters of con- 
sumer products to Europe are faced with three diffi- 
culties which are in addition to the normal problems of 
trading. Firstly, customs barriers are complex and, in 
some countries, almost insuperable. Secondly, most 
European countries in common with other industrial- 
ised areas have strong plastics fabricating concerns. 
And thirdly, local conditions vary in tastes, habits and 
economic factors such as raw material and labour costs. 
To some extent the latter can be regarded as a normal 
trading hazard, but it is astonishing to find how few 
manufacturers are prepared to produce for localised 
tastes, although this raises special problems as we shall 
see when considering moulded products later in this 
article. 

Any outlook for trading in Europe is further com- 
plicated by the existence of the European Economic 
Community which, as most readers must know by now, 
includes the establishment of a Common Market be- 
tween Belgium, France, Germany, Italy, Luxembourg 
and the Netherlands. One of the most important aspects 
of the Common Market is the eventual elimination of 


which some British plastics manufacturers have had notable successes. 


tariffs and quotas between the six and the erection of a 
common tariff (for each product) against all other 
countries. The level of the common tariff is calculated 
by taking the arithmetic mean of the tariffs (for any 
existing products) which obtained for the six countries 
on January 1, 1957. This means of course that the 
Common Market countries, which until recently have 
had low tariffs and where we have sold successfully, 
will eventually have a considerably higher tariff, and to 
sell there will mean surmounting that barrier while at 
the same time facing competition from other members 
of the Common Market who can sell in that country 
with no duties to face. 


Competition in UK home market 

Efforts of other European countries to come to terms 
with this trading threat by forming a European Free 
Trade Area have been abortive and temporarily at least 
one should rule out this project. It is most important to 
grasp that if a Free Trade Area were to be instituted it 
would work both ways. That is, European producers 
would be able to send their goods into the U K without 
duty in the same way as UK goods could be sent into 
Europe. Thus we would have to meet strong compe- 
tition in the U K home market. It would in fact become 
one big market with all manufacturers in every country 
competing on equal terms. This challenge will in any 
case become more acute, for UK tariffs for most 
products are currently only 10 per cent.* 

Although our exports of plastics consumer goods to 
Europe are relatively small and the growing standard of 
quantity and productive power in Europe may be 
shrugged off, the problem of meeting increased com- 
petition may become a reality when expanding facilities 


*Common Market tariffs will eventually be 244 per cent for pvc film and 
23} per cent for polythene 


EUROPEAN MARKET 
FOR 
PLASTICS PRODUCTS 


Germany These examples of printed 
Pvc film are not widely known outside 
Germany, perhaps because the quality 
of the film is inferior to the British 
equivalent and some designs have a 
typically Germanic style that is not 
everyone’s taste. However, the designs 
shown here from a collection by 
Elsbeth Kupferoth are exciting by any 
standard. MAKER Goppinger Kalico-und 
Kunstleder-Werk GmbH. 


Great Britain These three examples of 
printed p vc film illustrate the attention 
given by the manufacturer to the design 
requirements of different markets. All 
three are successful sellers and each is 
typical of the trend in the following 
countries — left, Italy; centre, France; 
right, Belgium and Holland. MAKER 
Storey Brothers and Co Ltd. 2s 11d per yd 
(36 inches wide); 3s 11d per yd (48 inches 
wide) 


in Europe need extra markets. The Design Display, 
which forms a special feature of the Jnternational plastics 
exhibition, will include many of the best designed 
consumer products in Europe. It will give us an oppor- 
tunity to measure our standards‘against those of our 
eventual competitors. 

Coming to more specific plastics products, one of the 
best success stories is the sale of printed pvc film. A 
complex series of operations is gone through from the 
design of the pattern, through the engraving of rollers, 
to the printing of the calendered film. Once set, pro- 
duction is continuous and fast but profit margins are 
usually small. Competition in European markets is in- 
tensive, particularly in price. UK designers, however, 
seem to have the edge on the quality of the film and, 
apart from the Germans and an isolated design or two 
elsewhere, on the acceptance of their patterns. The 
British firm of Storey Brothers and Co Ltd appears to 
have made the biggest impact in Europe. In a relatively 
short time (three to four years) Storey’s has achieved a 
dominating position by close attention to the quality of 
the film and to the printed designs. Indeed, the quality 
of calendered pvc film in the UK is the highest in the 


world as a result of a determined effort by UK manu- 
facturers, and these high standards have, in fact, been 
incorporated in a British Standard specification. In ad- 
dition, Storey’s has had the advantage within its own 
organisation of an integrated service which covers all 
operations in the production of film except for the 
manufacture of the raw materials themselves. In its ap- 
proach to design the firm has made a special study of 
the requirements in all European countries and as far as 
possible produces for these specialised markets. Some 
interesting comparisons of taste emerge. Although some 
designs are universally successful it is apparent that de- 
signs for Italy will not necessarily be acceptable in Ger- 
many, nor a Swedish favourite be successful in France. 

At present the Germans are the principal com- 
petitors, but they do not appear to design specifically 
for their foreign markets. Indeed, the typically Ger- 
manic shapes and colours are not always acceptable 
elsewhere. 

The experience of Storey’s has proved that by 
attention to design, quality, and specialised selling the 
handicaps of high tariffs can be overcome. These tariffs 
and taxes vary from 10 per cent in Switzerland, 15 per 
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Great Britain This baby bath, one of the 1958 Designs of the Year, has 
sold particulariy well in Germany. This success 1s due both to its ex- 
ceptional design qualities and to the fact that it supplies a market not 
adequately filled by German manufacturers. DESIGNER M. O. Rowlands 


MAKER Ekco Plastics Lid. £4 9s 1d, including stand 


Sweden The square shape of this 


polythene bucket saves space when 


Ingenious techniques to beat tariffs several are stacked together and also 


helps pouring. DESIGNER C. A. Breger 


MAKER AB Gustavsbergs Fabriker 
Sir 10-75 and Skr 13:50 

Great Britain This new range of Melaware employs the unusual tech 

nique of combining an inner and outer melamine moulding to produce 

the highly successful two-colour effect. The handle springs naturally from 

the top of the cup, but necessitates a slightly unusual grip. In addition to 

the three colours shown a black and white cup is available and the range 

includes a sugar bowl and a milk jug. DESIGNER A. H. Woodfull. MAKER 


Melaware Ltd. 7s 3d (cup and saucer 
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EUROPEAN MARKET 
FOR 
PLASTICS PRODUCTS 


Denmark Stacking egg cups in 
melamine. DESIGNER Kristian Vedal. 
MAKER Torben Orskov & Co. 

Dkr 2:75 each. 


cent in Sweden, 18 per cent in Germany to more 
frightening figures of 40 per cent in Italy and 70 per 
cent in France. Even the obstacle of this last figure can 
be overcome. 

It could be said that designing special patterns for 
printed PVC to meet special markets is considerably 
easier than designing special moulded products. The 
cost of a mould, especially the larger moulds required 
for consumer goods, is considerable and no moulder so 
far has thought it worth while to design a product 
specifically for an overseas market, without being sure 
that it would also sell well at home. Selling a large 
number of any one moulding is a different problem 
from selling large lengths of printed film. For the most 
part therefore, any efforts to trade in moulded con- 
sumer goods on the Continent have been confined so 
far to products already on sale at home. Ekco Plastics 
Ltd reports that its Gold Seal polythene domestic ware 
is having some success, although the quantities and the 
actual] products vary in each country. 

Most successful are the dog bowls and baby baths, 
although more specific items of kitchen equipment such 
as buckets, bowls, and colanders do well in some 
countries. Designs, however, can be quickly copied and 
sales are most successful when no suitable counterpart 
is produced in the country, a good example being the 
Ekco polythene baby bath which has been particularly 
successful in Germany. These generalisations are con- 
firmed by Halex and Fraser & Glass Ltd which sell their 
Bex and Fethaware respectively, in small quantities in 
the European market. Competition is keener in moulded 
products than in Pvc film because it is simpler and 
cheaper to set up injection moulding equipment than to 
build the more complex and expensive plant required 
for calendering and printing film. 


The third category, melamine tableware, is exported 
to Europe only in very small quantities. Although it has 
received a great deal of publicity melamine ware in fact 
represents a very small proportion of the products of 
out moulding industry. It is said that the total turnover 
in this group was about £250,000 in 1958, and much of 
this went to canteens and hospitals. Exports to Europe 
total less than one per cent of this figure. In this limited 
field, with only a handful of UK producers, not only is 
there competition in price abroad, but the demand of 
the home market has, at least until recently, been 
enough to absorb most of the UK production. 


Challenge not accepted 

The new Melaware range on page 51 shows that 
British firms are able to combine advanced techniques 
with an imaginative approach to design. Yet it might be 
fairly said that, in general, moulders of consumer goods, 
whether of polythene or melamine, have not yet ac- 
cepted the challenge of the vast potential of the Euro- 
pean market. The biggest single factor in the sale of 
moulded goods is the size of the potential market. The 
bigger the market the less important becomes the cost 
of the mould. But the difficulties of competing on 
unequal terms with equally efficient moulders in 
Europe are insurmountable. Even so a few firms will 
make a bid for that market and Ekco Plastics Ltd has 
gone so far as to set up full time staff in Europe com- 
missioned to look after the interests of the firm’s 
moulded ware and particularly to observe the effects of 
design on local markets. 

Many manufacturers are selling successfully in other 
parts of the world where local industries are not highly 
developed. This approach gives immediate, though 
probably temporary, reward. The enormous European 
market with its rapidly rising standard of living 
represents a great potential if the difficulties can be 
overcome. But a higher standard of living will mean 
that consumers will be more discriminating in their 
purchases. The products that will be on view in the 
international Design Display reveal a powerful growth 
of creative work among Continental designers, and the 
need for British industry to be always seeking ways of 
improving design standards thus becomes increasingly 
more urgent. Some British firms have already shown 
that specialty products are successful, that determined 
selling is needed, and that quality and oriented design 
pay off. It is to be hoped that their example will be 
followed by the industry as a whole. 


Designs from 12 countries on show 


The Design Display at the International Plastics Exhibition and 
Convention, Olympia, will contain designs from Belgium, Canada, 
Denmark, Finland, France, Holland, Italy, Sweden, Switzerland, 
the USA, West Germany and Great Britain. The selection from 
each country has been made by the appropriate design organisa- 
tion, the British selection being made from the CoID’s ‘Design 
Index’. A prize of 100 guineas will be awarded by an international 
jury to the designer of the product considered to be the best in the 
Design Display. The jury will consist of Dr Ernesto Rogers, the 
Italian architect, Count Sigvard Bernadotte, the Danish designer, 


and Robin Day, the British designer. These three judges will each 
give a talk on design trends in their respective countries beginning 
at 10.30 am on Tuesday June 23, as part of the three-day Plastics 
Convention from June 22-24. The Design Display is sponsored by 
British Plastics - the organiser of the exhibition and convention - 
and arranged in conjunction with the design committee of the 
Plastics Institute. The exhibition will be open June 17-27, 
10 am-6 pm (June 24 and 25 until 8 pm). Tickets may be ob- 
tained free from British Plastics, Dorset House, Stamford Street, 
London sel. 
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overseas review 


RICHARD HAMILTON 


In 1948 Inge Aicher-Scholl, Otl Aicher and Max Bill con- 
ceived the idea of establishing an “institute for promoting 
the principles of the Bauhaus”. The municipality of Ulm, 
having already created a people’s university of some dis- 
tinction, were approached and in 1953 a site was donated by 
the town, and the design and construction of a new school 
building was undertaken. The inauguration of the Hoch- 
schule fir Gestaltung by Walter Gropius took place in 1955. 

Among the staff invited by Max Bill to develop the 
curriculum was the Argentinian painter Tomas Maldonado. 
Maldonado joined Bill as his deputy in 1955 and a period of 
intense polemic ensued. Until 1956 Max Bill’s word was 
law, then a faculty board of five members was established 
with Maldonado as chairman. In 1957 the board was re- 
duced to four and during that year Max Bill’s resignation 
from all the school’s activities brought it to three, its 
present number. This brief outline of changes in the ad- 
ministration points to a dramatic and vital discussion of the 
pedagogical objectives. 


Bauhaus principles discarded 

The controversy centred upon a re-assessment of the funda- 
mental conception of the school as a new Bauhaus. What 
was the role of a new Bauhaus against the technological 
background of the nineteen fifties ? The Bauhaus had pro- 
moted an ambience of freedom for self expression, it advoca- 
ted learning by doing and re-education of the senses, it 
demanded that this activity should have a practical application 
in human affairs and that art was the prime motivation. These 
five principles were the rocks on which the Hochschule fiir 


The author, who recently 
returned from a visit to the 
new design school at Ulm, 
Germany, describes some 
of the changes that have 
taken place there during 


the past two years. 


Gestaltung had been built and these are the rocks which 
subsequently have been painstakingly dug out and dis- 
carded from the foundations. The major difference between 
the HfG and any other school of design in the world is pre- 
cisely in the rejection of those principles which gave the 
Bauhaus its meaning and which colour the attitudes of 
almost every school now available for the design student. 

Examination of the syllabuses of other schools will show 
homage to the preparatory course developed in the Bauhaus 
in the 1920s, its major contribution to pedagogy. For ex- 
ample, in the article Training Product Designers (DESIGN April 
1958 pages 27-45) it can be seen that the first year course 
of the industrial design department at the Central School of 
Arts and Crafts lists several subjects in which the emphasis 
is on creative expression, typical of the Bauhaus influence: 

‘Basic design : experimental exercises to explore the possi- 
bilities of line, shape, mass, colour, tone and texture in a 
variety of materials. 

“Creative photography: experimental use of photo- 
graphic processes as a new field of expression. 

“Creative machine setting. 

‘Modelling and sculpture.” 

But a reaction is already in evidence. Although the Royal 
College of Art department of industrial design (engineer- 
ing) has a first year heavily ioaded with basic design of the 
free creative kind F. C. Ashford, head of the department, 
added this note on the course in the article Training Product 
Designers, previously mentioned: ‘‘the lectures on mathe- 
matics, temporarily discontinued through financial strin- 
gency, are to be re-introduced, and will be closely integrated 


53 





present faculty board 


with ~ geometry, trigonometry, applied mechanics and 
numerical methods of analysis’. In DESIGN April pages 49- 
52 an article describes how some of the disciplines of Ulm 
have been introduced into a course at the Regional College 
of Art, Manchester. These moves are symptomatic of a 
trend — the HfG has pioneered a comprehensive philisophy 
of design education fitted to the ‘fifties and its influence 
will be increasingly felt throughout the world. 


Machinery for change 

Max Bill’s status and the Bauhaus myth attracted to Ulm a 
world-wide recruitment of students and teachers. Students 
are mature in comparison with most schools — last year the 
average age was 28. Many of the teachers are young. The 
narrowed age differential has helped to produce an atmos- 
phere of interrogation - every pedagogical proposition is 
systematically examined by everyone from the faculty board 
down to the first year student undergoing the ardours of the 
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foundation course. In Maldonado’s words ‘‘The school of 
the future must be a ‘school in situation’ capable of being 
changed whenever circumstances make it necessary, whether 
this be five or 50 years.”” The machinery now established at 
Ulm to permit this consists of a senate (all lecturers em- 
ployed for more than five hours per week, two student 
representatives and one workshop instructor) which elects, 
each year, three of its members to a faculty board. The 
faculty board elects its own chairman who assumes re- 
sponsibility for the direction of the school to its sponsors, 
the Geschwister-Scholl Foundation. 

Every student spends the first of his four years at Ulm in 
the foundation course. He then enters either of the two 
main divisions of production or communication, where he 
remains until the termination of his studies. Production is 
further divided into product design and building con- 
struction. Communication breaks down into the visual and 
verbal departments. Workshops for wood, metal and plaster, 


foundation year course 


Visual method : experiments and research 
in two and three dimensions on the basis of 
Studies in perception, symmetry, topology 
Workshop practice: wood, metal, plaster, 
photography 

Means of presentation: technical 
drawing, letter forms, language, free 
drawing 

Methodology : introduction to 
mathematical logic, permutations and 
combinations, topology 

Sociology : changes in the social structure 
since the Industrial Revolution 
Perception theory: introduction to the 
main theories and problems of visual 
perception 

Cultural history of the twentieth 
century: painting, sculpture, architecture, 
literature 

Mathematics, physics, chemistry : 
courses designed to adjust differences in 
previous education 


1 Modifications of elements in a regular 
grid are a major obsession at Ulm and 
illustrate the precise mathematical 
approach that is demanded. 


2 Grid of interlocking elements. A 
solution to a jointing problem. 


3 Three dimensional studies in 
foundation course workshop practice 
will be directed at the solution of 
strictly topological problems - the 
mathematical study of surface rather 
than an intuitive, sculptural experience 
of form. 


4A solution to a jointing problem. 
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a photographic studio and a letterpress printing shop serve 
all departments. Research institutes are being established in 
which graduates may continue research or work as salaried 
employees on product development commissions from Ger- 
man industry. In the communications institute, not yet 
completed, research and employment in the communications 
industries of film, radio, 
writing, visual design, book production, etc, will be con- 
ducted at a post-graduate level as well as pure research in 
such subjects as perception. 

The foundation course is directed by Maldonado and has 
been his major concern since his arrival at the school. It has 
four purposes: it introduces the students to the work of the 
departments, above all establishing an appreciation of the 
analytical method applied to all design problems at Ulm; it 
seeks to make the student conversant with the most im- 


television, advertising copy- 


portant questions of technological civilisation; it trains stu- 
dents to work together in various disciplines and prepares 





them for work in teams of specialists; it also adjusts 
differences of level in previous education. Work in the 
foundation course is rigidly organised and a good deal of 
time is devoted to practical training; students are taught to 
use instruments with absolute precision. The success or 
failure of a student may be measured with a pair of callipers 
and a ru!cr. Drawings are required to be perfectly explicit, 
clean and to regulation sizes. 

The theoretical side of the course is equally unambiguous 
with the emphasis on scientific, mathematical and geometric 
methods. When the student has completed his first year he 
has a sufficient control of his hand and knowledge of draw- 
ing techniques and conventions to represent fairly complex 
formal ideas. He has been trained to use hand tools (cameras 
and photographic processing equipment among them) and 
has handled machine tools; he also knows that this training 
must be related to the wider sphere of automatic machining 
and assembly of machine products to the theory of which he 








has been introduced. Mathematical, statistical and analytical 
methods will have been offered him as further tools. He will 
have learned a little about fashionable ideas in topology, 
cybernetics, information theory, theory of games, ergo- 
nomics and semiotics; social history will have taught him 
the importance of these ideas. The moral issues of his 
future work will have been put to him and a clear socio- 
logical framework will bind it all into a point of view; 
somewhat puritanical, at times a little self righteous, but 
certainly a coherent base for any branch of research at the 
Hochschule fiir Gestaltung. 


Basis for product design 

Industrial design is in many ways the least novel of the four 
departments. Its products do not strike one as remarkably 
different from those of the leading industrial design schools 
here or in America. Many of the published examples of 
work have been consultancy jobs by lecturers, sometimes 


industrial design department courses 


theoretical 


Theory of manufacture: production runs, factory organisation, production 
procedures, costs 

Knowledge of materials: iron and steels, non-ferrous metals, wood, plastics, 
transformation and deformation techniques 

Technical construction 

Operational research: group theory, set theory, statistics, linear pro- 
gramming, standardisation 

Theory of science: epistemological foundations of modern science; history of 
the idea of experiment; theory of machines; behaviour theory 

Applied physiology: environment and working conditions 


Seminar on the history of industrial design in the twentieth century 
Sociology : industrial society, Industrial Revolution 

Mechanics: kinematics, dynamics, statics 

Patent law 


practical 


2nd Year 

Analysis of utility, product analysis, methods of jointing, simple develop- 
ment work: tools, household and office equipment, containers, instru- 
ments, etc 

3rd Year 

More complex exercises with more stringent technological and physio- 
logical conditions. Arrangement of elements in systems: simp le machines, 
furniture, equipment, etc 

4th Year 

Independent study and carrying out of design exercises to the point of 
production 
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assisted by students. One is more aware of the differences 
when the methods of designing are compared. Many problems 
will be approached statistically before forms are sought. 
Lighting research, for example, will first examine every 
known lighting product — these are then catalogued under 
type groups. These given solutions are then broken down 
into constituent elements and the documentation is charted 
according to characteristics. A pattern, analogous to the 
periodic tables of elements in chemistry, locates areas of 
new possibilities. Permutations of the analysed functions 
give deduced types and practical experiments can be con- 
ducted with the derived elements to establish new forms. 
These methods are, of course, slow - it will be some years 
before their value in terms of evolved products, and evolved 
designers, can be assessed. 

The formulation of principles has been the first task of 
the faculty. It is upon the validity of its objectives and the 
methods created for their achievement that the school must 


5, 6 and 7 Demountable table in metal 
and glass. This 1s a characteristically 
clean Hochschule design — its elegant 
assurance is the outcome of applying an 
abstract three-way jointing solution to 
the practical problem of supporting a 
plane. Jointing is one of the major 
concerns of technology and is rightly 
judged a vital field of research at Ulm in 
both the industrial design and the 
building construction departments 
DESIGNER Willy Herold 


8 and 9 Two-pin, earthed electric plugs 
and socket. DESIGNERS Zeischegg and 
Vahlenbreder 


10 Cigarette vending machine. DESIGNER 
Karl Heinz Bergmiller 


11 Television set on castors. A project 
developed for Max Braun. DESIGNERS 
Hans Gugelot and Helmut Miiller-Kuhn 








be judged. No new forms or new product solutions should 
be demanded from Ulm at this early stage - what might 
emerge is a new type of design specialist with a brain tuned 
to the technological background in which he will work - 
subject to pedagogical disciplines as severe and reasoned as 
those of his partners in industry, technicians trained in 
scientific and philosophic modes of thought. 

The dangers in such training when applied to the de- 
signer lie in those sectors where a freedom of choice exists. 
Sooner or later one or more solutions in a complex of de- 
cisions must be adopted simply as ‘preferred’. As soon as 
freedom of choice becomes a factor, style is involved. The 
crisis at Ulm will occur in the margins — its general theory is 
irrefutable — its attitude historically right. Style: what is it ? 
How is it disciplined and rationalised ? These are already 
key questions at Ulm; when Ulm has answered them, or 
refused with sufficient clarity to accept them as real issues, a 
new style will have arrived. 
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Errors, man and the machine 

A. M. A. Majendie on Blunders and Gross Human 
Errors in Navigation: the Significance of Blunders, The 
Journal of the Institute of Navigation, January 1959. 
Captain Majendie, chairman of the Institute of Naviga- 
tion’s techmcal committee, is with Smiths Aircraft Instru- 
ments Ltd. The conclusions he draws in this paper could be 
applied to design for many types of complex control 
systems such as those used in factories, transport, power 
Stations, etc: 

“... Not infrequently we discuss the inaccuracies and 
possible malfunctions of various types of navigational 
device, and try to relate these to the application of such 
equipment in our overall conception of the navi- 
gational task. This discussion is of such a nature, but it 
is the human navigator, pilot or controller, whose 
aberrations we are to consider. 

“... Human behaviour is only partly predictable. A 
trained operator in good health, and not suffering from 
abnormal stress, fatigue or emotional disturbance, can 
usually be relied on to perform certain types of task 
with a high order of reliability. However, from time to 
time aberrations in his performance will occur, which 
cannot reasonably be attributed to negligence or other 
obvious cause. When such aberrations do occur in 
situations leading to an accident, they are usually 
referred to in the subsequent investigation as ‘human 
errors’ or ‘errors of judgment’, and the individual 
concerned is considered to be culpable. It has been 
suggested that this interpretation of the nature of 
human behaviour is both inadequate and incorrect, and 
that certain aberrations of behaviour can and do occur 
for which the individual should not be held responsible, 
and which cannot be attributed to any avoidable cause. 
For the purpose of discussion it is convenient to refer 
to such aberrations as blunders, in order to dis- 
tinguish them from errors attributable to such causes 
as stress, negligence, fatigue, lack of experience, etc, 
which can to some extent be guarded against. 

DESIGN TO AVOID ERROR 

** |... In highly dynamic situations such as those en- 
countered in navigation, the responsibility for action 
has often to be entrusted into the hands of a single 
person. With the tendency to operate in increasingly 
critical conditions, it is obvious that the danger of 
human errors is becoming greater all the time. If we 
accept the suggestion that there is no way of either 
preventing or limiting the magnitude of those errors 
which we can classify as blunders, then we must 
either eliminate all single unmonitored human-operator 
functions, or must be prepared to accept an accident 
rate dependent on some function of the blunder rate. 

** |. . Do such genuinely unavoidable aberrations in 
human behaviour really exist? If so, what is their 
incidence in such tasks as pilotage and navigation ? 
These questions need to be answered if the future level 
of safety in navigation is to be established on a proper 
basis. Furthermore the risk of gross errors of an 
avoidable nature must be assessed when we consider 
the design of an overall system including one or more 
human operators. Every effort must be made to design 
the system so as to reduce the risk of their occurrence.” 


Dr W. P. Colquhoun on Man and the Machine, The 
Journal of the Institute of Navigation, January 1959 
(Dr Colquhoun is a member of the Applied Psychology 
Research Unit at Cambridge). 

“|. Future transport systems are difficult to predict, 
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but one can perceive three main possibilities. The first 
is that transport will become entirely automatic, so that 
where, for example, one now has an automatic pilot 
during flight, one will also have automatic take-off and 
automatic landing. Flights will be pre-programmed, 
and will require no supervision in the vehicle itself or 
even from a remote-control room. Whether or not such 
a system is practicable is not within the scope of this 
paper; but there does not appear to be any purely 
mechanical problem connected with it that could not be 
overcome. However the production of equipment of 
the necessary reliability raises formidable human prob- 
lems. Not the least among these is the difficulty of 
maintaining rigorous standards of inspection; another 
is the rationalisation and speeding up of fault-finding 
and repair procedures. It appears that if we were to 
dispense with the human element in one sphere, its 
importance in another would be enhanced. 

“|. . Men do not seem to be good at monitoring 
machines. The more watching and the less doing 
they have, the more likely it is that they will fail to 
notice sufficiently quickly the signal that tells them all 
is not well, and the greater the chance that when they 
do notice it, they will make the wrong response. 

“. . . Experiments have repeatedly shown that in 
monitoring jobs of this sort, the probability that a 
response to a critical signal will immediately and 
correctly be made decreases as a function of time on 
the task.* It turns out that 30 minutes is the longest 
time that a man can continue to watch instruments 
before his attention wanders. If it is hot, or noisy, the 
time may be even less. 

SIGNALLING INFORMATION 

“... The first requirement of a signal which conveys 
information is that it should be detected by the person 
for whom it is meant. Thus a signal requiring action 
must be of such a size, or intensity, or be placed in such 
a position that it literally captures the attention. In 
other words the signal/noise ratio must be high, and 
‘noise’ here includes all other signals which at that 
moment have less priority. Thus, ideally, the signal 
which is relevant at a particular moment should always 
be at the centre of the receiver’s perceptual field, and 
should stand out from all other irrelevant signals. In 
practice this is almost impossible to achieve, but a 
great deal can be done to redesign display systems so 
that the most important information sources are 
centrally placed, and warning signals limited to those 
occasions which are truly emergency in nature and 
which require immediate action. It should be possible 
to present the operator at a given moment only with 
the information he actually needs at that moment. If 
two items require simultaneous attention, the machine 
must be designed to give automatic priority to the more 
important source, because it has been shown that it is 
just at these critical moments, when the operator is 
faced with a conflicting choice, that errors are most 
likely to occur. 

** |... Many errors of interpretation could with cer- 
tainty have been avoided if the ultimate user of the dial 
had been considered when it was designed and installed. 
MAN AND MACHINE INTELLIGENCE 

“*.. In general, men are rather better than machines 
at detecting small amounts of visual or acoustic energy; 
perceiving patterns of light and sound; improvising 
and using flexible procedures; storing large amounts of 
information for long periods and recalling relevant 
facts quickly; reasoning inductively; and exercising 
judgment. On the other hand, machines are better than 
men when it comes to responding quickly to signals, 
and applying great force smoothly and precisely; per- 
forming repetitive routine tasks; storing information 
briefly and then erasing it completely; reasoning 
deductively, and computing; and doing many different 
things at once. 

“| .. Toerr is human. If a machine fails to work, it 
can be redesigned to make it do the job required of it. 
Men cannot be redesigned, and men make mistakes. 


* Perception and Communication, D. E. Broadbent, Permagon 
Press, 55s. 


What we can do is to find out the conditions w! ich 
make a man liable to go wrong and then see that | 
does not have to work in these conditions.” 


Cotton crisis 

W. T. Winterbottom, chairman of Fine Spinners and 
Doublers Ltd and a member of the Cotton Board, at the 
opening of an exhibition of cotton furnishing fabrics by 
British designers at the Cotton Board Colour Design and 
Style Centre, Manchester (see page 67): 

sin . My interests in the cotton industry are mainly, 
though by no means entirely, at the primary producing 
end, and it is useful to have a chance such as this to 
make it clear that we in the producing sections are fully 
aware of the extent to which the prosperity of our 
industry is dependent on designers. 

* |. . The Government has offered to give assistance 
to the industry in dealing with its problems and it may 
be assumed that the industry will have no hesitation in 
accepting any tangible help of this kind, whether for 
re-equipment or for redundancy, or for both. 

“. . . It is important that in all our deliberations we 
should not lose sight of the fact that in the final 
analysis the bulk of our products sell on the basis of 
colour, style and design. This is becoming even more 
important as time passes, because the public is be- 
coming increasingly design conscious and will no 
longer tolerate the continual re-hash of old ideas. 

“ .. . British people seck advanced designs for tex- 
tiles, for furnishing fabrics as well as in apparel, but 
for some reason they have not been getting enough of 
them from our own industry. The reason for this is not 
easy to find but I am sure that it is not because of a 
shortage of good designers in this country. There 
seems to be a degree of conservatism and lack of 
enterprise in the later stages of the textile industry. 
Most retailers have not been alert enough to follow and 
stimulate the trend of public demand. They have 
chosen to rely too much on traditional ideas in the 
mistaken belief that this made for safety, whereas they 
should pay more attention to that part of their job 
which consists in determining what the public is 
looking for. The merchants and converters have been 
even more stubborn in resisting the trend. Most of the 
progressive ideas which merchant converters get appear 
to be treated merely as sidelines, and there is a notice- 
able reluctance on the part of some to concentrate all 
their energies and resources to the new ideas. 

“. . . This attitude is even more harmful to the 
industry in its export trade, particularly with the 
British Commonwealth, where much of the population 
has strong links with the Continent and in some degree 
the continental instinct for ever-changing ideas.” 


Lunar power plant 

From The Sun at Work, the newsletter of the Associa- 
tion for Applied Solar Energy, Phoenix, Arizona, US A: 
“ ... A novel suggestion from Westinghouse is the 
solar moon power plant designed at its Astronautics 
Institute in Baltimore, under the direction of Dr Peter 
Castruccio. Basic components of this station would be 
wire mesh and a chemically-coated plastics. Giant 
sheets of the plastics would be stretched and supported 
over several acres of the moon’s surface and coated 
with a thin layer of photo-sensitive material. The wire 
mesh would be placed parallel to but slightly separ- 
ated and insulated from the plastics sheet. 

“ .. . Approximately 6,000 kw of solar power per 
acre falls on the moon’s surface. As the solar rays 
strike the photo-sensitive surface, electrons are emitted 
which generate a voltage when they strike the wire 
mesh. Upon closing the circuit between the wire grid 
and the coated surface through a suitable load, current 
would flow. 

“... A working model of the plant has already been 
constructed by the Westinghouse electronic tube 
division. This type of station is the lightest known to 
man, weighing about 3 Ib per acre. It has an ex- 
ceedingly long life, as damage from meteorites would 
only destroy a portion of the converting surface 
without disabling it.” 
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VETRONA is varied! 


It is made in marqulsettes, 
textured satin-like 
plains in many colours, and 


brilliantly designed prints. 
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Built-in buoyancy 
Among the many attractive small boat designs appear- 
ing in recent years, this Alpha class racing dinghy, de- 
signed by Ian Proctor and Stuart Wilson, and made by 
Bossoms Boatyard, Oxford, has features of special 
interest. Being designed for easy maintenance it is par- 
ticularly suitable for schools and universities, and 
others who cannot afford the considerable amount of 
time required to keep a conventional dinghy in racing 
trim. 

The construction is foam-filled, double skin fibre 
glass, with decks and cockpit moulded in one piece, 
giving great strength and rigidity, positive buoyancy 
and exceptionally clean internal design. The stem is a 
resilient moulding bolted to the hull and is easily re- 
movable in the event of damage. The polished light 
alloy toe rails strike a somewhat garish note in an 
otherwise restrained design, and one wonders whether 
an integrally moulded toe support could have been 
devised, making a more comfortable seat for the helms- 


man when crouching forward in light airs. 





The position and shape of a dinghy’s buoyancy 
tanks are most important in order that a capsized boat 
can be quickly righted and emptied. The boat’s side 
buoyancy is excellent in this respect, 3, but the fore and 
aft compartments would be liable to flood, making the 
boat difficult to bring under control. The provision of 
watertight hatchcovers would enable the boat to be 


righted, emptied and sailed on in a matter of seconds. 




































L. E. WINGFIELD 


Bathroom range 





rhe Lilleshall Co Ltd has recently introduced Sculp- 
tura, an interesting new range of low priced bathroom 
equipment, designed by David Queensberry. The man- 
agement, anxious that the range should havea sculptural 
quality, approached the CoID’s Record of Designers 
for recommendations. The Marquess of Queensberry 
was appointed, because the directors felt his work for the 
pottery industry had the qualities they were looking for. 
The Sculptura designs are produced in vitreous 
glazed fireclay, a material which tolerates variations in 
thickness, so that the moulded shapes have been 
achieved without any loss of strength. The washbasin, 
6, particularly successful, is also available with neat, 
partially concealed wall brackets. In the design of the 
WC, 5, the firm considered the recommendations of 
medical authorities and introduced a lower sloping seat 
12 and 14 inches, with a 1}-inch slope, rather than the 
traditional 16-inch flat-topped design). The WC is 
available with a coloured exterior and white interior, 
and the range, which includes a bidet, 4 (unusual in a 
British range), is produced in a choice of colours. 
The finish on the prototypes shown to the Press was 
g not very good, but it is understood that this will be 
remedied in the production models. The basin and 
pedestal costs £3 Is 6d, the WC £3 4s 3d, and the 
bidet £4 7s (in white, without fittings). Peter Hatch 
designed the publicity and promotion material for the 
Sculptura range 
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Bowater Board is regularly punched 
and stamped out to hundreds of weird 
and wonderful shapes in industry and 
it’s such strong stuff it never lets us 
down by splitting or splintering. It can 
also be bent to some pretty acute radii 
—up to 1” sometimes !—and there again 
it stays intact and never loses its 
smooth working surface. These two 
factors alone have opened manu- 
facturers’ eyes to its almost limitless 
possibilities—we show three current 
uses. 


Did you know these other facts about 
Bowater Board? *Wide range of pos- 
sible decorative finishes from P.V.C. to 
stove-enamel. *Many standard sizes 
(including economical 5 ft. widths) and 
non-standard measurements cut for 
reasonably long runs. *Home produc- 
tion ensures reliable delivery. 


Imagine how you can use 


wm Bowater Board =” 


to start you 


BUILDING BOARDS DIVISION, BOWATERS SALES COMPANY LIMITED, 


thinking? Write to : BOWATER HOUSE, KNIGHTSBRIDGE, LONDON sW1. TEL: KNI 7070 


CRC 61BI 
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PEOPLE 


People in The Design Centre 

More than two million people have visited The Design 
Centre since it was opened in April 1956. This means 
an average of 2,200 a day — including retailers, school 
children, overseas visitors and buyers, as well as the 
potential shopper. 


Sir David Eccles 


Hugh Gaitskell 


General A. 
Abranches 
Pinto 


Among the more eminent visitors recently were 
Sir David Eccles, President of the Board of Trade, and 
Mr and Mrs Hugh Gaitskell, who said they wished 
they had been to The Design Centre before they made 
some alterations to their Hampstead home recently. (“I 


particularly like the bathroom equipment’’, said 
Mr Gaitskell. ““We would have made a much better job 
of ours.”’) 

The Portuguese Ambassador, General A. Abranches 
Pinto, also came to the Centre to look at the exhibits 
which are now on show on the British stand at the 
Lisbon trade fair (see page 65), and on sale in Portugal 
generally. 


Engineering extended 

William H. Mayall has recently been appointed in- 
dustrial officer for the engineering industries at the 
CoID. His primary concern will be in the producer 
goods field, and following the success of the Industrial 
Design and the Engineering Industries conference, orga- 
nised by the CoID in Birmingham recently (DESIGN 


DESIGN 126 


February pages 46-9), he will aim to promote closer 
cooperation between designers and these industries. He 
feels that industrial design can play an important part, 
technically as well as aesthetically, in engineering 
development. 

Mr Mayall has specialised in design and develop- 
ment work in mechanical and aeronautical subjects, 
and was mechanical engineer to Tiltman Langley, Ltd 
before joining the CoID. 


CoID honour 

Paul Reilly, deputy director, CoID, has been elected an 
honorary fellow of the Society of Industrial Artists. It 
was recently announced that Mr Reilly would succeed 
Sir Gordon Russell as director, CoID, when Sir Gordon 
retires at the end of this year (DESIGN March page 22). 


OBITUARY 


Frank Lloyd Wright 

Frank Lloyd Wright was 89 when he died. His long 
life goes back to covered-waggons and log cabins, to 
the days when-save for colonial New England - 
America had no architecture. Lloyd Wright was the 
traditionalist without a tradition. Too intelligent to 
import forms from one continent to another, he found 
himself an incurable romantic - soaked in Morris, 
Ruskin, Victor Hugo and Walt Whitman — but without 
an historical vocabulary. This was his good fortune. 
Lutyens, born the same year and every bit as romantic, 
was saturated in an out-dated vernacular and thus 
gave us only pastiches; Lloyd Wright, however, had to 
think radically about the basis of architecture. 

Thus he evolved two things. First, to offset those 
mean brick boxes, the prairie house, he evolved the 
American, the US, or as he dubbed it, the Usonian 
House. He also found his romanticicsm in the soil, in 
natural materials - pine and granite —in the site and 


Frank Lloyd Wright 


the planning that grew out of the site. This all added 
up to what he called “organic architecture’. It was 
Yeats, one recalls, who deplored the Renaissance be- 
cause it made men think inorganically. When we add 
to this the long low lines and wide eaves which Lloyd 
Wright derived from his travels in Japan, we begin to 
see how his earlier houses came to be what they were. 

Second, despite all this romanticism and nature 
worship, he was realistic enough to be from the very 
start a “modern architect”. He saw no contradiction in 
this. He had, in any case, rejected Morris’s aesthetic 
Ludditism, that forlorn rearguard action against in- 
dustry. Looking out upon the towers of Chicago by 
night, he had in 1902 issued his famous challenge: “if 
this power must die that art may live, then art is 
already doomed’’. 

And thereafter, with Sullivan, he designed other 


Chicago towers. He designed the first reinforced con- 
crete building, the hotel in Tokyo and the streamlined 
beauty of the Racine Factory. All this was Lloyd 
Wright as the prophet of modernism. In the house at 
Bear Run-Falling Water-—the two FLW’s met. The 
exploitation of modern structure is there in the canti- 
levered concrete balconies, but the “organic archi- 
tecture” is there too in the relationship of those 
balconies to the slopes, to the birch trees and to the 
waterfalls. Hence Bear Run is the most significant 
building of his career -a significant building for all 
time, a pointer to the solution of our era’s dilemma, a 
consummation of the marriage between structure and 
poetry. It was the most significant house in the world 


Falling Water 


. at least until Mies built the Farnsworth House. 
Some people may find, say, Lutyens’ Deanery 
Garden more charming; no one could find it more 
significant. And there, perhaps, lies the gist of the 
matter. About the significance of Lloyd Wright there 
can be no doubt; what one may doubt is his taste. 
About some of the jazzy or Aztec ornament, the ob- 
session with converging circles and hexagons, the less 
said the better. Yet bad taste can at least be a virile 
fault, and the more one sees his architecture in the 
perspective of history, the less do its defects seem to 
matter — the more significant and virile does it become. 
R. FURNEAUX JORDAN 


Jack Beddington 

I first met Jack Beddington about 1912 when he came 
to Broadway on a reading party with three other 
Balliol undergraduates. Since then I have come across 
him on many occasions, and during the last few years I 
have seen a good deal of him on the council of the 
Royal College of Art. 

There can be very few men who throughout a busy 
life gave more encouragement and help to young 
artists. Most people think of him in connection with 
the remarkable advertising for Shell in the ’twenties 
and ’thirties. This was carried through with great suc- 
cess at a time when many people thought the artist 
should not demean himself by working for advertising. 
But Beddington was a realist as well as an idealist. 
He believed, as I do, that a way had to be found of 
getting ordinary things right. And that this was so im- 
portant that the best brains available should be roped 
in. He saw, too, how close the relationship ought to be 
between the fine and the industrial arts. 

Over the past year I have had a number of talks with 

continued on page 65 


63 





ns " os 
pt ihe, 
atte 


bee 
“alia 
Bis 68 9 Ate y ty 


BNR ie so ts ape to 


Poodles, puddles and plastics 


Protection from the weather is but one very minor contribution of 
plastics to the greater personal comfort of men, women and lucky 
dogs. But we must start somewhere . . . 

In a few short years these gay, lightweight materials, with their 
quick-clean, corrosion-resistant surfaces, their unsuspected 
strength and astonishing manufacturing versatility, have become 
part and parcel of domestic and industrial life. Already we find 
ourselves taking them for granted, yet their potentialities are still 
far from fully explored. 

Shell have invested, and will continue to invest, large sums in 
plastics research and development. At Carrington, Shell chemists 
are now producing a new high-density polyethylene, stiffer and 


stronger than conventional polyethylene. In addition to ‘Carlona’ 
polyethylenes, ‘Carina’ P.V.C.’s and ‘Carinex’ polystyrenes, Shell 
output includes solvents, intermediates and other chemicals 
important in plastics manufacture. 

Whatever the needs of industry for plastic raw materials, Shell 
can almost certainly supply them. In fact, if you have any 
problems concerning the use of chemicals, industrial or 
agricultural, Shell may well be able to help. You can easily 
find out. 

Write to the Sales Promotion Manager, Shell Chemical 
Company Limited, Marlborough House, 15-17, Gt. Marlborough 
Street, London, W.1. 


YOU CAN BE SURE OF SHELL CHEMICALS 
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him on the subject of an effort to raise the standard of 
poster design in this country and his advice is proving 
most valuable. I hope it may be possible to link his 
name in some way with this as it was a matter in which 
he took the deepest interest. He believed, quite reason- 
ably I think, that posters well designed and rightly 
placed could add to the amenities of urban life instead 
of detracting from them, as is nearly always the case at 
present. 

He was so obviously sincere in all he did that I can- 
not remember anyone imputing ulterior motives to him. 
His criticism of certain commercial practices could be 
pungent. His gibes, quips and 
followed by hearty laughter, will be greatly missed by 
all those — and they are very many — who had received 


searching glances, 


kindnesses at his hands and who regarded him with 


great respect and deep affection. G.R. 
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Ergonomics in industry 
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Viscount interiors for Capital, Continental and Trans- 
Canada Airlines, and also has had wide experience of 
this type of work with other airlines. It is understand- 
able therefore that Vickers should have taken this into 
account when selecting Mr Butler as consultant. But 
while Vickers should be praised for its recognition of 
the value of employing a consultant designer at this 
early stage in the development of the VC 10, it seems a 
pity that a British designer could not have been found. 
Unfortunately the British aircraft industry in this 
country has given little opportunity in the past for 
British designers to develop this specialised work, and 
it would take a very long time to acquaint a designer 
new to this field with the many complex technical 
problems involved. 

But to be entirely dependent on American designers 
in the future would be a serious loss to British prestige 
in this highly prestige-making industry. It seems 
essential therefore for the aircraft industry to initiate 
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three dangers to this dominance: first, from local finish- 
ing of imported blanks, stimulated by import problems 
and government policy; second, competition from new 
sources, especially Japan; third, lack of design enter- 
prise, and lack of attention to stainless steel. 

New Zealand is by general agreement conservative 
in its tastes; traditional silver plate is still unchallenged 
in the home, though cheap stainless steel is making its 
way into the catering trade, and the quality Scandi- 
navian and German products are beginning to appear 
in the shops. 

A letter recently received from a New Zealand dis- 
tributor includes, however, the assertion that lack of 
attention to design is “why you English manufacturers 
are losing so much of the cutlery business overseas. 
The Scandinavians are certainly working this little 
country, N Z, and getting away with orders that should 
be ours if the designs were equal.”’ Personal contact 
with (curiously enough) the New Zealand cricket team 
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EXHIBITIONS 


British stand at Lisbon 

Some 350 consumer goods, selected by the CoID at 
the request of the Board of Trade, are on show on the 
British Government stand in Lisbon until June 14. The 
stand, designed by Neville Ward and Alec Heath, con- 
sists of three main areas each dominated by room 
settings. Exhibits include clocks and watches, toys and 
sports goods as well as furniture and furnishings for 
the home. All the manufacturers whose goods are dis- 
played have, or will have, agents in Portugal. 


Communication and advertising 

The LCC Central School of Arts and Crafts is holding 

an exhibition to show how it trains designers for the 
continued on page 67 
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Poodles, puddles and 


Protection from the weather is but one very minor contribution of 
plastics to the greater personal comfort of men, women and lucky 
dogs. But we must start somewhere . . . 

In a few short years these gay, lightweight materials, with their 


quick-clean, corrosion-resistant surfaces, their unsuspected 
strength and astonishing manufacturing versatility, have become 
part and parcel of domestic and industrial life. Already we find 
ourselves taking them for granted, yet their potentialities are still 
far from fully explored. 

Shell have invested, and will continue to invest, large sums in 
plastics research and development. At Carrington, Shell chemists 
are now producing a new high-density polyethylene, stiffer and 


plastics 


stronger than conventional polyethylene. In addition to ‘Carlona’ 
polyethylenes, ‘Carina’ P.V.C.’s and ‘Carinex’ polystyrenes, Shell 
output includes solvents, intermediates and other chemicals 
important in plastics manufacture. 

Whatever the needs of industry for plastic raw materials, Shell 
can almost certainly supply them. In fact, if you have any 
problems concerning the use of chemicals, industrial or 
agricultural, Shell may well be able to help. You can easily 
find out. 

Write to the Sales Promotion Manager, Shell Chemical 
Company Limited, Marlborough House, 15-17, Gt. Marlborough 
Street, London, W.1. 


YOU CAN BE SURE OF SHELL CHEMICALS 
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him on the subject of an effort to raise the standard of 
poster design in this country and his advice is proving 
most valuable. I hope it may be possible to link his 
name in some way with this as it was a matter in which 
he took the deepest interest. He believed, quite reason- 
ably I think, that posters well designed and rightly 
placed could add to the amenities of urban life instead 
of detracting from them, as is nearly always the case at 
present. 

He was so obviously sincere in all he did that I can- 
not remember anyone imputing ulterior motives to him. 
His criticism of certain commercial practices could be 
pungent. His gibes, quips and searching glances, 
followed by hearty laughter, will be greatly missed by 
all those — and they are very many — who had received 
kindnesses at his hands and who regarded him with 
great respect and deep affection. G.R. 


REPORTS & CONFERENCES 
Ergonomics in industry 

A conference on Ergonomics in Industry is to be held at 
Brunel College, on June 17 and 18. The conference is 
for works directors and managers and will explain and 
discuss the industrial implications of ergonomics. 
Further details are available from Robert Borger, De- 
partment of Management and Production Engineering, 


Brunel College of Technology, London w3. 


US designer for British airplane 

Charles Butler Associates, the American firm of in- 
dustrial designers, has been retained by Vickers Arm- 
strong (Aircraft) Ltd to advise on the interior design of 


the Vickers VC 10, the British jet transport that is 
scheduled for flight tests in the summer of 1961. This 
150-seat passenger transport is claimed to have an all- 
round operating performance better than the current 
American jets. 


This is perhaps the first which an 
industrial designer has been employed by a British 
aircraft manufacturer to work on the basic structural 
problems affecting an aircraft's cabin. The importance 
of this approach was stressed in the article New Policy 
Takes the Air (DESIGN October 1958 pages 35-8), for 
however successful an airline’s decorative scheme is, it 
needs a well designed basic structure to be effective. 

Charles Butler, whose London office was opened 
recently, has already worked closely with Vickers on 
Viscount interiors for Capital, Continental and Trans- 
Canada Airlines, and also has had wide experience of 
this type of work with other airlines. It is understand- 
able therefore that Vickers should have taken this into 
account when selecting Mr Butler as consultant. But 
while Vickers should be praised for its recognition of 
the value of employing a consultant designer at this 
early stage in the development of the VC 10, it seems a 
pity that a British designer could not have been found. 
Unfortunately the British aircraft industry in this 
country has given little opportunity in the past for 
British designers to develop this specialised work, and 
it would take a very long time to acquaint a designer 
new to this field with the many complex technical 
problems involved. 

But to be entirely dependent on American designers 
in the future would be a serious loss to British prestige 
in this highly prestige-making industry. It seems 
essential therefore for the aircraft industry to initiate 


occasion in 
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The Design Centre in Wales 

Part of the exhibition The Design Centre comes to Wales 
which can be seen at the store of David Morgan Ltd, Cardiff, 
until Fune 13. The exhibition is similar to that staged at 


some scheme which would enable British designers to 
gain the experience which they need, if they are to 
make a contribution to aircraft interior design in the 
future. ].£.B. 


Cutlery drawer 

On January 1, 1958, New Zealand, in balance of pay- 
ment difficulties, imposed stiff import quotas on 
British knives and forks, scissors and other cutlery. 
There has also been a partial freeing of previously 
much restricted imports from Japan. Nevertheless 
British goods (86 per cent of imports in 1957, with 
negligible local manufacture) remain dominant. 

A recent Board of Trade* report on the market lists 
three dangers to this dominance: first, from local finish- 
ing of imported blanks, stimulated by import problems 
and government policy; second, competition from new 
sources, especially Japan; third, lack of design enter- 
prise, and lack of attention to stainless steel. 

New Zealand is by general agreement conservative 
in its tastes; traditional silver plate is still unchallenged 
in the home, though cheap stainless steel is making its 
way into the catering trade, and the quality Scandi- 
navian and German products are beginning to appear 
in the shops. 

A letter recently received from a New Zealand dis- 
tributor includes, however, the assertion that lack of 
attention to design is “why you English manufacturers 
are losing so much of the cutlery business overseas. 
The Scandinavians are certainly working this little 
country, N Z, and getting away with orders that should 
be ours if the designs were equal.’’ Personal contact 
with (curiously enough) the New Zealand cricket team 


Bainbridges, Newcastle, and was designed as a miniature version 
of The Design Centre in London by Robert Nicholson. (DESIGN 
April page 63 


of 1958 confirms the opinion that the younger genera- 
tion of New Zealanders may well be a potential 
market for well designed products. 

A postscript. The Board of Trade report lays great 
emphasis on the need for attractive packaging and 
presentation. The professional sales manager is almost as 
rare, as valuable and as little appreciated in British 
industry today as the professional industrial designer. 
On this ground they meet, and lucky is the firm that 
commands the services of both. PETER INCHBALD 


*Report on the Market for Cutlery in New Zealand, 
BOT, December 1958. (The Board of Trade has now 
issued a similar report on the market for cutlery in 
Canada. 


EXHIBITIONS 


British stand at Lisbon 

Some 350 consumer goods, selected by the CoID at 
the request of the Board of Trade, are on show on the 
British Government stand in Lisbon until June 14. The 
stand, designed by Neville Ward and Alec Heath, con- 
sists of three main areas each dominated by room 
settings. Exhibits include clocks and watches, toys and 
sports goods as well as furniture and furnishings for 
the home. All the manufacturers whose goods are dis- 
played have, or will have, agents in Portugal. 


Communication and advertising 

The LCC Central School of Arts and Crafts is holding 

an exhibition to show how it trains designers for the 
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*‘VYNIDE’ AND ‘ VYNAIR’ offer your customers 
many advantages. Attractive patterns... 
fashionable colours... dirt and stain re- 
sistant. . . easily cleaned. . . do not 
easily scratch, tear or fade—in fact 
modern materials for modern needs. That’s 
why more and more retailers are selling 


furniture covered with‘Vynide’ and ‘Vynair’. 


1959 RANGE The new range of patterns 
and colours is out now. See and feel these two 
materials for yourself. Then see that your stocks 
include dining and kitchen furniture covered with 
‘Vynide’ and ‘Vynair’. 


“VYNIDE’ AND ‘VYNAIR’ are registered trade marks 


IMPERIAL CHEMICAL INDUSTRIES LIMITED: LONDON -S.W.1 
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advertising and publishing fields. The theme of the 
exhibition, which will run from June 23-30, is Com- 
mumication and Persuasion, 


Old time electronics 

Mullard Ltd recently had a one-night stand of paint- 
ings by Roy Nockolds for its advertising on a “‘pro- 
gress in commissioned 
paintings have been reverently reproduced in the Press 
and given a solemn World of Science text in a well- 
budgeted, well-intentioned prestige advertising cam- 
paign. These must be prestige ads because they are so 
stuffy and clumsy. Mr Nockolds’ pictures have fuzzy 
textures, heavy forms, and Old Master tonality. With 
this sluggish equipment it is no wonder that his 
ponderously executed symbols are unconnected in 
style with the electronics they are symbolising: they 
have the lumpy grandeur of Fortune spreads in the 
*forties. (Symbols of the E-Age can be found in Fortune- 
in numbers of the ‘fifties—in Astounding Science Fiction, 


electronics’’ theme. These 


and occasional features in magazines like Life and Time. 

Obviously Mr Nockolds has been 
briefed; obviously he knows about the visual pre- 
sentation of science from Vision in Motion, The Neu 


thoroughly 


Landscape, etc. Yet he is unfailingly corny and heavy- 
handed. Partly this is a result of translating scientific 
images into painterly terms, rather than into more 
suitable graphic forms (such as Lester Beall’s). Un- 
fortunately Mullard’s technical information services 
must think that prestige automatically accrues to fine 
art versions of the symbols and images of aided vision, 
not realising that a too-formal treatment of these 
striking but by now commonplace images results in 
low impact, academic, out-of-date art. 

Nuclear Fission, for example, just looks like a bunch 
of grapes by Braque. The crystal pattern of Transistors 
looks like the ties and wallpapers of 10 years back. 
Computers is like the mosaic floor of a shower in an 
Italian hotel. Communications BELOW LEFT is symbolised 
by concentric rings around transmitting points plus 
lighthouse-type beams carrying codes. The symbolism 
of diffuse and directed communication, however, is 
spoiled by the period reference of the rings which 
belong to the early days of broadcasting (when it was a 
wonder to receive Stuart Hibberd in the Hebrides). 


For comparison, see how Gyorgy Kepes made a vivid 
use of current communication symbols in his graphic 
cover for a mass media number of the Atlantic Monthly 
BELOW RIGHT, with punched tape and circuit arrows 
integrated with bits of abstract art. Mr Nockolds’ work 
for Mullards has failed to tap, as advertising of this kind 
must do if it is to be eloquent and topical, current 
symbols of science, just as his style misses the current 
image of style; he has merely chewed over a set of 
deteriorating clichés. LAWRENCE ALLOWAY 


Achievements in cotton 

Ihe Cotton Board Colour, Design and Style Centre in 
Manchester recently staged an important exhibition of 
cotton furnishing fabrics by British designers. The 
title of the exhibition was A British Handwriting ? and 
its aim was to show what British fabric manufacturers, 
working directly with British designers, have been able 
to achieve during the past few years. 

Nearly 130 fabrics were on show and most leading 
firms were represented. The exhibition emphasised the 
richness and variety of British production in this field. 
Designs ranged from the abstract to the naturalistic; 
most of the patterns, whether large scale, or detailed 
prints, showed subtle attention to colour and texture. 

The exhibition was designed by John R. Burrows, 
who alternated the conventional ceiling to floor drape 
by showing some of the fabrics in picture frames RIGHT. 
Paintings by John Piper, and what the Press release 
called “‘thematic areas of printed texture’’ by Rodney 
Gladwell, were also included. 


American typographers 

An exhibition of American design and printing in the 
Cultural Affairs Building, 41 Grosvenor Square, wl, 
was sponsored recently by the American Embassy 
U SIS) and The Society of Industrial Artists. 

So much exciting and skilful typographic design has 
come from the USA during the last 10 years that an 
exhibition showing the work of many of the best Ameri- 
can designers, including Saul Bass, Herb Lubalin, Paul 
Rand, Will Burtin, Leo Lionni, Erik Nitsche, among 
others, promised to be a most important and stimula- 
ting one. But in fact it was neither. 


LEFT Communications by Roy Nockolds and RiGHT Gyorgy Kepes’ cover for Atlantic Monthly (see Old time electronics 
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plus a Special Section on 
MASS COMMUNICATIONS 


>. 


British cotton 
A view of the recent exhibition at the Cotton Board Colour, 
Design and Style Centre (see Achievements in cotton) 


Poorly mounted, dog-eared specimens gave only the 
vaguest impression of the achievements of these men 
who have filled out so vigorously the lean framework of 
Bauhaus ideas which the European exiles brought with 
them in the thirties. Any impact there might have been 
was dissipated by the accompanying examples of book- 
work; they were sedate, unexceptional and boring. And 
why no paperbacks ? The beautiful covers of some of 
the cheap and excellent productions of the Grove Press, 
for example, were unrepresented. 

The American graphic designers have still to show 
us the best they have done. K.G. 


Shocks and shopping 

Science helps the shopper is the title of an exhibition that 
will be held in the Ceylon Tea Centre, Lower Regent 
Street, from June 9-20. The exhibition has been 
arranged in cooperation with the Consumer Council, 
and the Women’s Advisory Committee of the British 
Standards Institution. There will be demonstrations of 
endurance tests on various goods, and a display of 
products that have passed or failed the Shopper's Guide 
tests. 


At home... 

National Display Exhibition, 
Society’s New Hall, June 15 - 18. 
International Plastics Exhibition 
Olympia, June 17 - 27. 

Safety and Factory Efficiency Exhibition, Bingley Hall, 
Birmingham, June 19 - 26. 


Royal Horticultural 


and Convention, 


... and abroad 
International Samples Fair Barcelona, June 1-20 
(details available from Spanish Tourist Service, 93 
Piccadilly, w1). 

continued on page 69 
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Nuclear and Electronic Congress and Exhibition, Rome, 
June 15-July 5 (Auger & Turner Group Ltd, 40 
Gerrard St, wl). 
International Trade Fair, Trieste, June 21-July 5 
(Italian Chamber of Commerce for Great Britain in 
London, 31 Old Burlington St, w1). 

International Autumn Fair, Frankfurt, August 30- 
September 3 (Lep Transport Ltd, Sunlight Wharf, 
Upper Thames St, £c4). 


MISCELLANEOUS 


New hotel restaurant 

A new air conditioned restaurant and foyer, RIGHT, has 
recently been opened at Grosvenor House hotel and 
continues the policy of modernisation which began 
nearly two years ago when the new bedroom wing was 
opened (DESIGN January 1958 page 49). The new areas, 
like the interiors of the bedroom wing, were designed 
by R. D. Russell and Partners, and carry on the re- 
strained modern style in which rich traditional motifs 


are incorporated. One of the most striking features of 
the restaurant is the rear wall made up of panels of 


dark mirrored glass with a delicate floral pattern sand- 
blasted on to the surface. When the orchestra stage is 
not required additional panels slide out from behind to 
form a continuous wall obscuring the stage completely. 
The design of the restaurant provides considerable flexi- 
bility for the varied seating requirements. Colours are 
red, gold and white with a bluish purple carpet. 


Design and the ‘Anatometer’ 

One consideration relevant to the good design of 
certain manufactured articles is the need for establish- 
ing proper relations between some of their dimensions 
and critical body measurements of the people who will 
use them. The clothes we wear and the chairs we sit on 
have to suit us in more or less satisfactory ways. 
Methods intended to establish such relations in a 
systematic way can be traced back for more than a 
hundred years. They were greatly extended during the 
last war by research workers concerned with develop- 
ment work for the armed forces, especially in the cases 
of the design of crew positions in aircraft and the 
sizing of articles of apparel. One result of this and 
other related work concerning design has been the 
establishment in America of Anatometric Associates, 
“consultants in human factors design’’. 

This body has issued for sale an Anatometer, which 
is described as “‘a pocket slide rule containing 750 body 
dimensions of the consumer’’.* The device consists of a 
printed card which slides in a plastics case in such a way 
that figures can be seen through a window for any 
selected one of 50 nude body measurements. These are 
listed and illustrated by drawings on the case, but they 
are not defined adequately in this way. For each 
measurement there are figures for five groups (men, 
women and three age groups of children), and for each 
group there are three figures giving the average and 
values defining the 90 per cent range such that the 
five per cent smallest and five per cent largest values are 
excluded. The condensation of so much information in 
so small a space (6 « 3} inches) is ingenious. 

This data was derived from a number of surveys 
in America. Would it be safe for British designers to 


use them for practical purposes ? In the case of most of 


the body lengths the means for the British general 
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LETTERS 


Restaurant restyled 


The new restaurant recently opened at Grosvenor House hotel (see New hotel restaurant 


population are rather below the corresponding 
American values and variation is appreciably less. In 
the case of weight and body girths the British means 
are decidedly below the American values, and variation 
is decidedly less. In the case of the head measurements 
use of the American figures in designing for a British 
community might be very misleading. In general the 
Anatometer can only be supposed to give rough 
approximations to British evidence. Even if the figures 
were relevant, it would be a mistake to imagine that 
they would give designers all the information they need 
regarding variation in the sizes of consumers. In the 
development of new articles it is often necessary to 
carry out trials of one kind or another, with people of 
various sizes acting as subjects, to ensure that the 
anthropometric factor is taken into account in an 


adequate way. G. MORANT 


*Obtainable from Anatometric Associates, PO Box 204, 
Rochester 10, New York, $2.00 


Electric automobiles 

In a recent joint statement, George Romney, president 
of American Motors Corporation, and Irving I. 
Schachtel, president of Sonotone Corporation, an 
electronics firm, announced that research work had 
begun to explore the possibilities of a revolutionary 
electric automobile. The ‘heart’ of the new car would 
be a battery similar to those used in missiles and jet 
aircraft. Mr Romney said that the programme would 
take several years, and that the car might not, in the 
end, prove feasible or economic to produce; but, he 
adds “‘we decided to launch this development project 
to see if a more efficient automobile might result”’. 


L E = = E R Ss to the Editor 


Dream or nightmare? 

str: ““Who says dreams never come true! . . . this is the 
new Morris Oxford! . . . this is where dreams-for-two 
come true in one dramatically beautiful car! .. . long, 
low, lithe . . . beauty from end to end . . . big-muscled 
performance”’. . . and so on. 

One has come to accept the usual publicity blurb 
from manufacturers with a pinch of salt, but occa- 
sionally one is more nauseated than usual. The BMC 
commissioned Farina to design a new A40 and Jack 
Stafford’s article (DESIGN February pages 54-6) found 
little to praise on the design side; the most emphasised 
point of the wrap under at the back sf the roof has a 
resemblance to the Citroen DS19 that I find hard to 
believe is merely coincidental. 

Signor Farina next produces four more designs for 
the BMC - or BMC believes that the public is gullible 
enough honestly to accept them as four different motor 
cars when in actual fact they are very similar. True, 
they have different radiators and more or less chro- 
mium plate, but these are only cosmetics. Anyone who 
can remember what the marque MG or Wolseley used 
to mean will realise that any resemblance is purely 
coincidental. By being honest about the situation and 
providing one car, production could be streamlined and 
the resultant saving in cost passed on to the consumer. 
Why cling to these romantic associations with names 
that are virtually dead? Your criticism of the A55 
(DESIGN March page 57) did not go nearly far enough, 

continued on page 71 
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DRYAD K42R 


Over 40 items of DRYAD IRONMONGERY 
are on DESIGN INDEX at the Design Centre 


Architects Specify 
DRYAD IRONMONGERY 
with confidence in_ its 
quality 

K42 lever handles are also mounted 


on 3 sizes of plates 


(lower illustration shows K 42M) 


DRYAD METAL WORKS LTD 
40-42 SANVEY GATE . LEICESTER 


LONDON STOCKISTS 
A. J. BINNS (HARDWARE) LTD. 29 Store St. WC1 


3 doors from the Building Centre 
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LETTERS 


The BMC bought a design from Signor Farina, and 
the result cannot have enhanced his reputation. One 
might feel if the basic design 
showed any far reaching improvements, but what does 
it offer us that the Consul and Zephyr have not had for 
several years ? 


some compensation 


The MGA, still the best looking British sports car, 
was based on a body shell developed for a one-off 
private entry for Le Mans, proving the capabilities of 
British designers 

“Together you'll choose the NEW Morris Oxford 

’ says the blurb. If you really like having the wool 
pulled over your eyes I suppose you will 
R. D. BUTTERELI 
54 St Georges Square 
swl 


Art begins at home? 

sin: April Comment (DESIGN page 21) was unworthy of 
your journal which has always very assiduously recog- 
nised its place and never previously made extravagant 
claims for the activity of the industrial designer 

To refer to such activity as art is a terrible conceit. 
The drawing on the designer’s board may be art but 
the final product spat out at the end of its interminable 
journey cannot be anything but a forgery 

Those objects divorced as useful since the Renais- 
sance (a worse influence on European art than the 
Mongul invasions on Far Eastern art) can be art if 
they are the work of a personally responsible craftsman 
who is an artist. Industrial design cannot be anything 
but ugly because it has no inner content. 

Professors of art, managing directors and museum 
curators will not extend their awareness in their daily 
environment by substituting one sort of ugliness for 
another sort of ugliness that has only the contrivance of 
beauty. What is my point in putting up a set of 
generalisations equally presumptuous as those of 
Sir Gordon Russell. They are to invite him to use his 
eyes to penetrate beyond the curtain of mechanistic 
circumjacence in his assessment of useful art. 

MURRAY FIELDHOUSE 
Crafts Review 
Pendley Manor 
Tring 


SIR GORDON REPLIES: For Murray Fieldhouse to say 
that “industrial design cannot be anything but ugly 
because it has no inner content’’ seems to me a more 
extravagant claim than to refer to it as an art. I am 
unrepentant and so would Arthur Clutton-Brock be, I 
think. The invitation to use my eyes “to penetrate be- 
yond the curtain of mechanistic circumjacence”’ in my 
assessment of useful art’ leaves me as bewildered as Sam 
Weller was when he exclaimed! “If they wos a pair o” 


patent double million magnifyin’ gas microscopes of 


hextra power, p’raps I might be able to see through a 
flight o’ stairs and a deal door; but bein’ only eyes, you 
see my wision’s limited”’. 


Eye movements in US 
SIR: Following your article On the Line of Sight (DESIGN 
April pages 24-31), I thought that readers may be in- 
terested to know of the application of similar methods, 
through mechanical devices, to certain graphic prob- 
lems which are carried out by the Container Corpora- 
tion of America in its Chicago design laboratory. 

The laboratory has several instruments which test 
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the visibility of surface design of cartons in relation to 
the shopper, under various conditions similar, for ex- 
ample, to those encountered in supermarkets. 

One such instrument, the ocular camera, is very like 
electro-oculography. The viewer looks at a small easel 
attached to the machine which has two or three dummy 
package designs of the same product hidden behind a 
board. This board is quickly removed for a few seconds 
and then replaced. Meanwhile a light reflected from 
the cornea has tracked the eye movements as they 
flickered across the packages, this is then projected in 
sequence on a picture of the designs. The laboratory 
can largely determine from this test which elements of 
the package were able to command attention and which 
were those forming a distraction 

In addition to this test the Container Corporation of 
America also has several instruments for measuring 
legibility of different designs under various lighting 
conditions, angle and peripheral vision, and a polaroid 
device for assessing identity of the product by a package 
recognition test. 

ALAN FLETCHER 
63A Montague Square 
wl 


BOOKS 


Modern book design 

Ruari McLean, Faber and Faber Ltd, {1 1s 

As the subtitle (from William Morris to the present day 
indicates, this is a short history of recent book printing 
and not a manual of design. The principles of book 
design have been generously dealt with by Oliver 
Simon and even more recently by Hugh Williamson. 
An account of the last 70 years is worth having because 
it gives us the case history of a trade which had become 
almost wholly commercialised and indifferent to its 
own great earlier traditions, but which, largely through 
the influence of one or two remarkable men coming to it 
from the outside, can now claim to show as high a 
standard as anywhere in the world. 

There were a few book printers, though very few, 
who printed well even throughout the low ebb of the 
Victorian period, but any historian has to make 
William Morris his real starting point because it was 
Morris who fired so many of the pioneers, not only 
here amongst artist craftsmen, but equally in America, 
Germany and Holland. Fortunately the very exigencies 
of book production prevented Morris’ inspiration 
from becoming wholly antiquarian (as it did in certain 
other fields) and within 20 years of his death the 
principles of machine production had been formulated 
by his successors and were already being applied to 
printing. It is perhaps curious that in this trade pro- 
gress has been so steady and consistent as compared 
with others where design has similar opportunity. Is it 
because there are inevitably connected with books men 
of lively and intelligent minds ? One thinks of Bernard 
Shaw who both commissioned his own printing and in 
effect designed his own books. I do not know, for 
instance, any other trade which has maintained a 
dining club at which the only subjects for discussion 
are the finer points of design or where the sole quali- 
fication for membership is achievement in this field. I 
feel other trades would find the benefit of the inter- 
change of ideas which such dinner meetings permit. 


Ruari McLean had a tale worth telling and it is as well 
that it should be put on record for a younger genera- 
No period of history is more easily lost or 
obscured than that of the generation which has just 
passed on. If at times the lead in book design has 
passed to other countries, few names the world over 
whenever printing men meet, can command greater 
honour than William Morris, Edward Johnston, 
Eric Gill or Stanley Morison NOEL CARRINGTON 


tion 


This month’s cover 

This month’s cover was designed by Hans Schleger, 
whose pseudonym Zero is now internationally known in 
the graphic design field. He studied in Europe, and 
later worked for five years in New York. He has been 


a British subject for 20 years and formed Hans 


H ans Schleger 


Schleger and Associates in 1957. His recent work in- 
cludes designs for Mac Fisheries Ltd, Finmar Ltd, 
The British Transport Commission, etc. 





MANUFACTURERS in this issue 

Atlas Lighting Ltd, 233 Shaft -sbury Avenue, wc2 

The Carpet Manufacturing Co Ltd, PO Box 9, 
Kidderminster, Worcs 

Design Furniture Ltd, Carnwath Rd, Fulham, sw6 

Dryad Metal Works Ltd, 40-42 Sanvey Gate, Leicester 

Edinburgh Weavers, 102 Mount St, wl 

Ekco Plastics Ltd, Ekco Works, Southend-on-Sea, Essex 

Grahamston Iron Co Ltd, PO Box No 5, Falkirk, 
Surlingshire 

H. & R. Johnson Ltd, Tunstall, Stoke-on-Trent 

Kennedy Instruments Ltd, 12a Weir Rd, Balham, sw12 

Liberty & Co (Wholesale) Ltd, Regent St, wl 

Melaware Ltd, 9 Argyll St, wl 

The Merchant Adventurers Ltd, 43 Portland Rd, wll 

Mullard Ltd, Mullard House, Torrington Place, wcl 

The Prestcold Division of Pressed Steel Co Ltd, Cowley, 
Oxford 

Ernest Race Ltd, 22 Union Rd, Clapham, sw4 

Walker « Hall Ltd, Electro Works, Sheffield 1, Yorks 

Ward & Payne Ltd, Limbrick Works, Sheffield 6 

Bernard Wardle (Everfiex) Ltd, Peblig Mill, Caernarvon 

Wilkinson Sword Ltd, Sword Works, Southfield Rd, w4 


DESIGNERS in this issue 

Paul Boissevain, piparch, MS1A; John Brown; Derrick Bunce; 
John R. Burrows, Lsia; Hulme Chadwick, ARIBA, PSIA; 
L. R. Clynick; Tom Eckersley, ope, Ps1A; Hassan El-Hayani; 
Colin Forbes; R. S. Garbett; H. George; Rodney Gladwell; 
John Hartley; Alec Heath, psta; F. H. K. Henrion, MBe, Psta; 
Derek Hodgkinson, Msia; Jack Howe, rripa, rsia; Gwenfred 
Jarvis, pesrca; Walter Kennedy, MBE, AMIMechE; Annette 
Krasine, sia; Heinz Kurth, msia; C. W. F. Longman; 
David Mellor, pesrca; Robert Nicholson, rsia; Roy 
Nockolds; Frank Overton, msia; Roger Peach, rsia; Paul 
Peter Piech; Edward Pond, pesrca; Ian Proctor; David 
Queensberry; Ernest Race, RDI, PSIA; D. Reader, MSIA; 
John & Sylvia Reid, A ARIBA, F FSIA, PIES; M. O. Rowlands, 
MSIA; R. D. Russell and Partners ; Hans Schleger, rsia (cover); 
Humphrey Spender, arpa, psia; Audrey Tanner; Neville 
Ward, Barch, ARIBA, PSIA; Edward G. M. Wilkes, msia; Stuart 
Wilson; Tom Wolsey, msia; A. H. Woodfull, psa. 
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“To a chap like me— 

and I'm proud of my work — my pencil’s 
my living. 

The pencils | use have to stand up to fast 
hard work, their grading’s got to 

be absolutely spot on — not almost 
or nearly but bang on the dot every 

time. 

The leads must hold their points 

and flow smoothly throughout a long line — 
no crumbling or ‘clinkers’ mark you !— 

and if | erase a line it must go cleanly — 
there's no ' furrow’ left in my paper 

so you won't find ghost lines in prints 
made off my drawings. As a matter of 

fact you can tell from a print when it is 


my drawing — the print’s always first class.” 
“What pencils do | use?” 


“Venus drawing pencils of course, the ones 
with the crackle finish !— how else 


do you think | keep up my high standard ?" 


DRAWING 
PENCILS 


sk VENUS Drawing Pencils are made in 17 accurate 
grades from 9H to 6B. 


THE VENUS PENCIL CO., LTD., LOWER CLAPTON ROAD, LONDON, E.5 





TCl2 CHAIR 
TCiS ARMCHAIR 


NEW MODELS IN 
THE RANGE OF 


TC31 CHAIR 





PAGWOOD 
CHAIR 


PEL 


TAPER TUBE 
FURNITURE 


A comprehensive and 
colourful catalogue 
illustrates and describes 
the recently extended 
range of PEL Taper Tube 
furniture. PEL will gladly 
send you a copy 

on request. 


MADE BY PEL LIMITED 
Oldbury, Birmingham - A ®O Company 


London Showroon 
15 HENRIETTA PLACE LONDON Ww.l 
Glasgow Showrooms 


‘) WELLINGTON STREET ° GLASGOW - C.2 


TC41 EASY CHAIR 
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8am 5, 
ring d . 
®Sign ang Print together 


B&M bring design and print together 
B&M bring design and print together 
B&M bring design and print together 
B&M bring design and print together 
B&M bring design and print together 
B&M bring design and print together 
ARATE RR a IR 


Balding & Mansell, designer-printers 


3 Bloomsbury Place, London WC1 





An essential guide to successful packaging... 


at last available again in a new, completely 
revised 5th EDITION 


Be 
up-to-date 
use this 
new Edition 


PACKAGING 
AND DISPLAY 
ENCYCLOPADIA 


‘There are only two kinds of packaging good and bad’, is a 
statement contained in the Foreword to this, the fifth edition of 
PACKAGING AND DISPLAY ENCYCLOPADIA. This axiom, if 
faithfully followed, would permit only the best and most up-to-date 
methods and materials to be employed when packaging a given 
product, and every effort has been made in the new edition to assist 
readers in achieving this desirable end. 


Important trends and developments in packaging which have 
become manifest since the publication of the last edition, have 
been included. Among these new features are: Modern Trends in 
Packaging: The Radiation Preservation of Foods: Vacuum Forming 
and Blister Packaging: and The Vacuum Packaging of Non-Rigid 
Containers. Up-to-date information on plastics developments is also 
given in articles on POLYTHENE Bottles and Dispensers: The 
Development of Plastic Collapsible Tubes: Plastic Closures: and 
Transparent Plastic Containers and Sachet Packs. 


Other new features include: Vulcanised Fibre Containers: Shock 
Indicators and Recorders: Recent Developments in Spray Packaging: 
and Temporary Corrosion Preventives. 


The important reference sections of the Encyclopedia have been 
revised and brought up-to-date. 


Over 700 pages ’ 28 sections 
With 70 specialist contributors 


P \ L L fa 1) | () A reliable source of reference 


to the latest available materials, 


Ww A [ § p A p E R S eee methods and machines 


BOOKSELLERS 


Ttit ie | PAPER MANUFACTURERS LIMITED R45 net 


ower House 


MORTIMER STREET LONDON Wi outhampton St ndon, W.C.2. (A fully descr be gladly sent on request) 
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Design ’59 


SPOTLIGHTING THE KITCHEN 


An EXHIBITION at the 
SCOTTISH DESIGN CENTRE 


46 West George Street, Glasgow C.2 


16 May — 17 July, 1959 
10-5 daily except Sundays and Public Holidays 


ADMISSION FREE 


Kitchen and Bathroom furniture and equipment, 
gas and electric appliances, etc. 


Special displays include Designs of the Year, 1959 


and a one-room living unit. 


A COUNCIL OF INDUSTRIAL DESIGN 
SCOTTISH COMMITTEE EXHIBITION 
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BY APPOINTMENT TO 
H.M. QUEEN ELIZABETH I! 
UPHOLSTERERS AND SUPPLIERS 
OF FURNISHING MATERIALS 


We have carried out interior 
design & furnishing for the 


following organisations 


A.E.L. LAMP & LIGHTING 
CO. LID. 
é BORAX CONSOLIDATED LTD. 
“@ BRITISH PETROLEUM CO. LTD. 
FORD MOTOR CO. LTD. 
GUARANTY TRUST CO. 
’ OF NEW YORK. 
LONDON CHAMBER OF 
] COMMERCE. 
SHELL PETROLEUM CO. LTD. 
ei STEEL COMPANY OF WALES 
BRITISH CELANESE LTD. 
THAMES BOARD MIILS LTD. 
F. W. WOOLWORTH & CO. LTD. 


Enquiries for Individual 


Schemes in Contemporary or 
Traditional design are invited 


BERESFORD & HICKS 
Curtain Road, E.C.2. 


The Boardroom of Baltour Williamson & Co. Ltd 





ONE OF THE LARGEST SELECTIONS IN EUROPE 


When you're spending over £50 on carpeting are you 
satisfied with a small choice? There are well over 
3,000 designs by British makers alone. Buy at the 
Selection Centre, where you can see a large proportion 
of them and be put in touch with still more. Designs 
contemporary or traditional — to suit every taste and 
purpose, plus plain (over 400), Broadloom, Axmin- 
ster, Carved Wilton, Ripple Wilton, Haircord, 
Donegals, Tufted Carpeting, also Indian, Malabar, 
Persian, Continental, Chinese 

FREE ADVISORY AND COLOUR SERVICE TOO: 
The Centre's staff give free, on request, impartial 
constructive advice, including “What to avoid’, and 
there's a section which helps you plan your colour 
schemes, too 

WHEN YOU'RE READY TO BUY... 
call at the Centre. It offers exceptionally good value 
(credit terms gladly) and a country-wide fitting and 
free delivery service. An Appointment is not essential, 
but owing to demand for our facilities we do advise a 
phone call to ensure a consultant is free. If still plan- 
ning ahead, please write for free informative bro- 
chure 


BUY YOUR CARPET THROUGH THE 


Carpet Selection Centre 


BERWICK HOUSE Ist Floor 139/142 OXFORD STREET W.! 


HOW TO FIND US: The Centre occupies the upper floors of the stone building above 139. 
141 and 143 Oxford St. The entrance is on Oxford St opp Bourne & Hollingsworth's Store. 


5 min walk Tottenham Crt Rd. 
Open Daily incld Sat. till 6 p.m. Closed Thur. at 1 p.m 








‘The Chilterns’, a poster designed for London 
Transport by A. Rossiter. It is one of the 
series of full colour prints of famous London 
Transport posters, which includes the work 
of Edward Bawden, R.A., John Minton, 
E. Mchnight Kauffer, and many others. The 
average size of the prints is 6” x 5”. They can be 
obtained, price 1s. each ( postage 3d.) from the 
Publicity Officer, London Transport, Griffith 
House, 280 Marylebone Rd., London, N.W.1. 


LE 
WZ 
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point of display at the point- 
of-purchase, is to promote 
the Sales of your product. 
Weare specialists in the pro- 
duction of really attractive 
stands, made from natural 
grained, polished wood. A 
point-of-sale display, 
specially designed to present 
YOUR product to full 
advantage, an enhanced 
Setting which will catch the 
eye—and arouse interest 
in its content! 

Write today for 

full details to: 


Pip 


I) 
Lv. 


Associateo Saces Alos 


RIVERSIDE ROAD, WATFORD, HERTS. Watford 25273 
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CITY OF BIRMINGHAM EDUCATION COMMITTEE 


Hegerty and Merry 


BIRMINGHAM OLLEGE OF ART 





| SCREEN PROCESS PRINTERS 





SCHOOL OF INDUSTRIAL DESIGN SEND 


FOR 


animated displays, an 


canvas banners, ove 
transfers, masts 


posters, SELF 
cut-out showcards. me 


Product Design 
Plastics Design 
Architectural Products 
Product Engineering 
Furniture Design 


Interior Design 


Fully equipped workshops and studios 


All courses include periods of works experience 


TELEPHONE CENTRAL 2204 


38 BARNET TRADING ESTATE : PARK ROAD: BARNET HERTS 


For particulars apply Principal of the College 





TELEPHONE: BARNET 4505 ane 4491 


First 
choose your 
brush... 











... from Handover’s superb 14-page cata- 
logue, now available absolutely FREE! It 
gives you fullest possible details and illustra- 
tions of our famous hand-made kolinsky 
sable water-colour brushes, designers’ 
brushes, poster and ticket writers’ brushes 
and our fine hog hair tools. 

Simply complete the coupon, cut out, and 
post to: 


A. S$. HANDOVER LTD. ; 

Angel Yard, Highgate High St., London designers| ¢ 

Telephone: MOUntview 0665 makers of point of sale 

units in wood, tube, 
sheet metal, wire 








You may send me your new 
1959 brush catalogue which | understand is absolutely free. 


NAME 


ADDRESS SALESCOPE 32 CHURCH STREET LANCASTER, TELEPHONE 5433 
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rient Line 


Mediterranean Cruise 


FOLEY & 
VERMONT 
WILTONS 


Architects, consultants 
and contractors are in- 
vited to discuss these 
designs with their 
clients at our London 
Showrooms, 35 Alders- 
gate Street, E.C.1. 

Any two-colour combi- 
nation may be ordered 
from our twenty-five 
standard shades or, for 
a reasonable yardage, 
we shall be pleased to 
match client’s own 
colours. 

Foley is the heavy 
quality, Vermont is a 
lighter weight, both are 
excellent all-wool pile 


S.S. Orcades 28,000 tons won. 


fully air-conditioned and with stabilisers 


29th August for 18 days 


Ceuta, Venice, Naples, Palma and Lisbon 





Fares: Ist Class from £131. Tourist from £104 





Full details from your travel agent or 


Orient Line (Cruise Dept.) 26 Cockspur Street, LondonSW1 TRA 7141 THE EMPIRE CARPET CO. LTD., KIDDERMINSTER 
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Classified advertisements 


RECORD OF DESIGNERS 
MANUFACTURERS requiring the services of designers, 
whether for staff positions or in a consultant capacity are 
invited to apply to the Record of Designers, ColD, 
London, or to the CoID, Scottish Committee, 46 West 
George Street, Glasgow C2. They can obtain a short list 
of designers suitable to their particular purposes, which 
should be explained in some detail. This service is free to 
British manufacturers and incurs no obligation. 


SITUATIONS VACANT 

DESIGN MAGAZINE has a vacancy for an Editorial Assist- 
ant (man). Either engineering training with professional 
journalistic experience or an arts degree with under- 
graduate or professional experience required. Age 22 - 
28. Starting salary £575 - £875, according to 
experience. Write giving full details of age, education 
and posts held, with dates, to The Establishment 
Officer, The Council of Industrial Design, 28 Hay- 
market, swl. 


INDUSTRIAL DESIGN. Senior Assistant Product Designer 
is required by large progressive company manufactur- 
ing Domestic and Industrial electrical equipment. Art 
school training is essential; also experience in industry. 
A pleasant working atmosphere already exists in the 
Design Group within which the designer would work. 
A large measure of responsibility and personal freedom 
will be given if the high standard of creative work for 
which we are looking is forthcoming. Box 370, 
DESIGN, 28 Haymarket, London sw. 


HARRIS LEBUS LTD, Woodley Upholstery Work, Wood- 
ley, Near Reading. Upholstery Designer required to 
augment Design and Development team of upholstery 
designers at Woodley, engaged on a variety of uphol- 
stery products involving the use of new techniques and 
materials. Applicants who must be fully qualified and 
should have had some previous industrial experience, 
are invited to provide full details of training, experience 
and background, to the Personnel Director, Harris 
Lebus Limited, Finsbury Works, Tottenham, London 
N17. The Company operates a Staff Superannuation 
and Life Assurance Scheme. 


QUALIFIED DESIGN and Development Engineer, pre- 
ferably BSc, required to work on the invention, design 
and development up to and including the production 
stage of all forms of heating-and cooking appliances. 
Excellent prospects for man of energy and imagination 
with practical experience in these lines. Box, 367, 
DESIGN, 28 Haymarket, London sw]. 


PEEL PARK TECHNICAL COLLEGE, SALFORD. 

Principal: F. Wood, MA (Oxon), LL.B, AIB, AMBIM. 
Applications are invited from suitably qualified candi- 
dates for the post of Senior Lecturer to be responsible 
for courses in Industrial Design and the development 
of this subject in the School of Art and Industrial 
Design. Industrial experience is essential, and con- 
sideration will be given to the successful applicant to 
enable him to continue with private work in this field 
of activity. Salary in accordance with the Burnham 
Technical Scale for Senior Lecturers: Men £1,417 to 
£1,627 10s Od, Women £1,336 9s Od to £1,627 10s Od 
by equal pay increments. Application forms and further 
particulars may be obtained from The Principal, Peel 
Park Technical College, Salford 5, to whom com- 
pleted forms should be returned as soon as possible. 
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Rates: 1s 3d per word (minimum, 20s). Box numbers, 1s extra 


Copy: Last date for copy is 10th of month preceding date of issue 


INDUSTRIAL ARTIST (male or female) required for the 
Styling Division of EMI Electronics Ltd. Applicants 
should have had a thorough training and at least three 
years experience as an Industrial Artist preferably 
associated with the design of electronic equipment. 
Artistic ability and an appreciation of the engineering 
and production aspects are particularly important in 
this work. Experience solely as a commercial artist 
would not be considered suitable. Please apply, 
quoting Ref EL/W60, to Personnel Manager, EMI 
Electronics Ltd, Hayes, Middlesex. 


CITY OF LEEDS EDUCATION COMMITTEE 

LEEDS COLLEGE OF ART 

Assistant Grade B required in the Furniture Section of 
the School of Design to teach aspects of furniture 
design and practical work to NDD level. Industrial 
experience and a lively interest in modern design 
required. Teaching experience an additional recom- 
mendation. Very well equipped workshops with a full 
range of modern factory plant. Salary: Burnham 
Technical Scales Grade B £650 « £25-£1,025 plus 
5°, and additions for approved training qualifications 
and experience. Further particulars and application 
forms (to be returned within 14 days of the appearance 
of this advertisement) from George Taylor, Chief 
Education Officer, Education Department, Calverley 
Street, Leeds 1. 


ICI (HYDE) LIMITED has a vacancy for a Design Assistant 
in a department concerned with the application of 
colours and designs to coated fabrics and allied pro- 
ducts. The post offers interesting work and attractive 
prospects to a person capable of original and applied 
work on these materials, which are widely used in 
many industries. Apply to Staff Officer, ICI (Hyde 
Limited, Newton Works, PO Box 15, Hyde, Cheshire. 


PEEL PARK TECHNICAL COLLEGE, SALFORD. 

SCHOOL OF ART AND INDUSTRIAL DESIGN 

Applications are invited from suitably qualified candi- 
dates for the post of Assistant Grade B, to take charge 
of Dress Design and Allied Subjects. Duties to begin 
Ist September 1959 or as soon as possible after that 
date. Salary in accordance with the Burnham Technical 
Scale for Assistant Lecturers Grade B: (Men) £682 10s 
to £1,076 5s. (Women) £609 to £861 plus 5/7ths 
differential. Further particulars and forms of applica- 
cation may be obtained from The Principal, Peel Park 
Technical College, Salford 5, to whom completed 
forms should be returned as soon as possible. 


ASSISTANT INDUSTRIAL DESIGNER required by plastics 
manufacturer producing injection moulded, blow 
moulded and H.F. welded small consumer goods. 
Dealing with a wide variety of products, he or she will 
have ample opportunity to improve technical appre- 
ciation. The design office deals with every aspect of 
marketing from concept to retailer, but he will not be 
expected to cover detailed mould design or packaging 
unless interested. Successful students now ending 
industrial design courses will also be considered. This 
is a permanent progressive position where individual 
effort will be recognised and rewarded. Commencing 
salary will depend on present capabilities. Superan, 
etc. Write full details E. R. Holloway Sales Ltd, 
Bessemer Road, Welwyn Garden City, Herts. No free 
lancers please. 


INDUSTRIAL DESIGN ASSISTANT is required for a well 
known Radio and TV manufacturing company in 
West London district, which is expanding its Product 
Design Department. Applicants should preferably 
have had experience in this field but this is not essen- 
tial. Please write in stating full details of age, experi- 
ence, salary desired to Box 373, DESIGN, 28 Haymarket, 
London swl. 

INTERIOR DESIGNER, trained Art School, required as 
assistant. Age, experience, salary required, in writing 
to: Gaby Schreiber and Associates, 7 Hobart Place, 
swl. 


SITUATIONS WANTED 

GRAPHIC DESIGNER, 25, bored with plush pigeon-hole in 
advertising agency, seeks exciting problems to solve. 
Sound typographical training. Experienced in design 
and production of most forms of printed matter. 
Public school, requires £1,200 pa. Box 372, DESIGN, 28 
Haymarket, London swl. 


ARTIST DESIGNER, MSIA, wide experience studio and 
agency. Graphic interpretation and presentation of 
industrial projects, specialising airbrush work-ups and 
photo retouching, mono and colour of tech. subjects, 
teacher graphic presentation seeks part-time post in 
above capacity or as graphic presentation instructor to 
apprentice school of industrial organisation. Box 369, 
DESIGN, 28 Haymarket, London sw. 


FREELANCE DESIGNER with engineering background and 
wide experience in design of domestic appliances, 
radio, television, plastics and industrial equipment, 
offers comprehensive design service from initial concept 
to final detailing. Sound knowledge of market require- 
ments. Box 374, DESIGN, 28 Haymarket, London sw. 


PRINTING AND PUBLICATIONS 

KINGS NORTON PRESS (1947) LTD. Fine colour Printers 
have installed yet another Precision Letterpress Print- 
ing Machine to meet increasing demands. Our design 
service is available for submission of ideas, for Leaflets, 
Brochures and Catalogues, cither by Letterpress or 
Litho. Specimens available from, Factory-Kings 
Norton, Birmingham 30. Telephone: KINgs Norton 
2262. London Office-Stuart House, 1 Tudor Street, 
London ec4. Tel: FLeet Street 1379. 


WEATHER OAK PRESS LIMITED. The head of our Design 
Department, Mr A. S. Workman, has won one of the 
top four awards in the 1959 Design Competition 
organised by the British Federation of Master Printers. 
Three other members of our creative staff have won 
highly commended or certificate places in this Com- 
petition. In our printing works we are running a 
permanent night shift and in all departments we 
specialise in high quality work and have established 
our reputation on this basis. Literature and specimens 
on request. Creative artists, photographers, colour 
printers. Head Office and Works, Summer Road, 
Edgbaston, Birmingham 15. 


PROTOTYPES & MODEL MAKING 
RICHARD DENDY & ASSOCIATES welcome your enquiries 
for architectural, engineering, experimental and ship 
models; production runs of advertising units in rubber, 
plastics, wood or metal; prototypes in all materials; 
giant exhibition and carnival displays. 4, 5 and 6 
Seaton Place, Hampstead Road, London nw1. euston 
7617 and 1981. 
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continued from page 79 


WESTWAYS MODELS LIMITED—the largest model-making 
organisation in the United Kingdom specialising in 
models for display, exhibition, product design and 
prototype-development. 178 Brent Crescent, London 
NW10. Telephone ELGar 3267-8. 


PARTRIDGE’S MODELS LIMITED, established 1921, 
specialise in prototype and development work in any 
suitable material. Close collaboration with foremost 
industrial designers and injection moulders ensures 
speedy and satisfactory solutions. 
Road, w2. PpADdington 4653. 


METAL~—WIRE-TUBULAR WORK. Let us manufacture 
your prototypes and/or production runs. Holborn 
Metal Works, 334 Upper Street, N1. CAN 8042. 


MISCELLANEOUS 

PICTURE FRAMES of all types made. The largest stock in 
London. Rowley, 86-87 Campden Street, Kensington. 
Telephone Park 4349. 


FEATURED IN THE HI-FI Exhibition at the Design Centre, 
a prototype cabinet for stereophonic equipment with- 
out amplifier and transcription motor but containing 
two Goodmans Axiette speakers. £50. Apply Box 368, 
DESIGN, 28 Haymarket, London swl. 


SUMER IS ICUMEN IN, we loudly sing our goods; dry 
Oak and Plane and Walnut and other English woods. 
Albert Turner & Son Limited, 35 High Street, Lewes, 
Telephone Lewes 520. 


14 South Wharf 


PHOTOGRAPHY 

DENNIS HOOKER offers to Designers and Manufacturers 
a complete service of creative colour and black and 
white photography. Gordon McLeish and Associates, 
44 Queen’s Gate Terrace, sw7. KNightsbridge 7878. 


SHIPPING & PACKING 

INTENDING EXHIBITORS at European Fairs should 
contact Davies Turner & Co Ltd, 4 Lower Belgrave 
Street, London sw], sLoane 3455, for details of DIRECT 
ROAD SERVICE. 


COMMISSIONS & DESIGNS WANTED 
INDUSTRIAL DESIGNER experienced, offers free lance 
services. Furniture, exhibitions, interiors, metal and 
plastic consumer goods. Box 366, DESIGN, 28 Haymarket 
London sw. 


DESIGNER /WRITER, 40, offers combined operations for 
technical publicity, sales promotion or house magazine. 
Box 371, DESIGN, 28 Haymarket, London swl. 


PLASTIC WELDERS to the bookbinding and stationery 
trades, Book covers, Ringbooks, Wallets, Catalogue 
covers, clear folders, etc. Designs, samples and esti- 
mates free. L. Kahn Manufg. Co Ltd, London w10. 
LADbroke 1225/6/7, and Hatfield, Herts, HATfield 2287. 


COMPETITION 
DARTMOOR NATIONAL PARK 
Devon County Council. 
Committee 

A Public Competition for a suitable Boundary Identi- 
fication Sign. First Prize £50, Second Prize £10. The 
design of the motif should be such that it is suitable for 
casting in metal for display on posts at selected sites 
at the entrance to the Park; the posts to be of varying 
height to suit the site concerned. The Closing Date is 
Ist July 1959. Conditions of the Competition are 
obtainable from the County Planning Officer, ‘Bellair’, 
Topsham Road, Exeter. 


Dartmoor National Park 
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As all executives know only too 
well, and too often ignore, hustle 
and bustle is not a true indication 
of efficiency. A correctly relaxed 
body encourages an orderly mind. 
Creative alertness is so important 
in these highly competitive days 
when so many of us in the nature of 
things, must “take it sitting down” 

Tan-Sad seating is designed to 
produce this calm yet dynamic 
efficiency. 
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Coated Fabric PLAZZA 
1 Wardle (everflex) Ltd 
y Edward Pond, Des. R.C.A. 


Prima! 
Piazza! 


The judges tor the Council of 
Industrial Design said of Piazza: 
“The imaginative pattern and the 
unusual colour range combine to 
make this a distinctive fabric. There 
is enough geometry to make it 
mathematically satisfying, but enough 
freedom to prevent it from being 
dull. This freedom allows it to be 
used with ease for covering furniture, 
because it does not demand careful 
cutting and arranging and it 

lends itself to use on curved surfaces. 
It is particularly suitable for 

screens, bar fronts or panels.” 

An achievement of this high 


standard is our constant aim. 


eve rfl eX VINYL COATED FABRICS 


Bernard Wardle (everflex) Ltd. Caernarvon, North Wales Telephone: Caernarvon 3243 Telegrams: Everflex, Caernarvon 


London Office: 26 Berners Street, W.1 Telephone: LANgham 8451 Manchester Office: 53 Spring Gdns. Manchester 2 Telephone: Central 0534 











IN THE MARSHALL «+ « the islanders bake coconuts in 


the sand or among hot rocks, preserving the flavour 
ISLANDS... 
by placing palm leaves over the nuts and 
covering them with sand. 
The modern housewife can trap the delicate and 


fugitive flavours of her own roasts by wrapping them 


in aluminium foil. 
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The BRITISH ALUMINIUM Co Ltd 


Suppliers of Aluminium to the Foil Rolling Industry 


NORFOLK HOUSE ST JAMES’S SQUARE LONDON swi 





